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This study aims to: 1) determine the effect of entrepreneurial knowledge
on entrepreneurial interest; (2) regarding the effect of self-efficacy on the
interest in entrepreneurship; (3) the family environment on the interest in
entrepreneurship and (4) the influence of entrepreneurial knowledge, self-
efficacy and the family environment on the interest in entrepreneurship.
The population in this study were 207 students of the Faculty of Social
Sciences, Jakarta State University, class of 2017 and 2018. In this
research instrument, researchers used quantitative methods, as many as
136 respondents. data collection using a questionnaire. Data is processed
using SPSS. The results of the research instrument show that
entrepreneurial knowledge, self-efficacy and family environment have a
significant effect on interest in entrepreneurship.

Abstrak

Penelitian ini bertujuan untuk: 1) mengetahui pengaruh pengetahuan
kewirausahaan terhadap minat berwirausaha; (2) tentang pengaruh
efikasi diri terhadap minat berwirausaha; (3) lingkungan keluarga
terhadap minat berwirausaha dan (4) pengaruh pengetahuan
kewirausahaan, efikasi diri dan lingkungan keluarga terhadap minat
berwirausaha. Populasi dalam penelitian ini adalah mahasiswa
Fakultas Ilmu Sosial Universitas Negeri Jakarta angkatan 2017 dan
2018 yang berjumlah 207 mahasiswa. Dalam Instrumen penelitian ini,
peneliti menggunakan metode kuantitatif, sebanyak 136 responden.
pengambilan data menggunakan kuesioner. Data diolah menggunakan
SPSS. Hasil Instrumen penelitian menunjukkan bahwa pengetahuan
kewirausahaan, efikasi diri dan lingkungan keluarga berpengaruh
signifikan terhadap minat berwirausaha.
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INTRODUCTION

The uncontrolled increase in Indonesia's population has resulted in many
problems, one of which is the lack of available jobs. When comparing employment and those
looking for work, found that many people are looking for work, so many do not get the
opportunity to work, which leads to an increase in unemployment and has a negative impact
on the Indonesian economy. who are looking for work, the causes of unemployment cannot
be handled optimally due to competition between workers and foreign workers, increased
competition in the world of work due to an impact where the opening of the free market is
inevitable.

With the enactment of free market activities or what is known as the MEA (ASEAN
Economic Community), the enactment of the MEA activities results in an insignificant
increase in the workforce which illustrates that competition among the workforce is getting
tougher. Therefore available jobs require a workforce that has the skills to organize work
and technology. So that the workforce has this ability, this workforce can survive in this
competition, while for the workforce that does not have this ability to face this competition
(Marsudi & Widjaja, 2019). Of course it will make them experience difficulties in getting a
job so that they will indirectly be excluded which causes them to look for other jobs.

Higher Education is the highest educational institution in a formal education pathway
which is a forum for efforts to develop human resources, therefore education will be realized
through graduates who have good competence, certain expertise and good competitive
power. Improving the quality of human resources will also increase the country's economic
growth rate. Bachelor graduates are actually prepared to be able to compete in the world of
work, but what happens is that the higher a person's education, does not mean that it is
easier to get a job. This means that educated unemployment is wrong one serious problem
faced by Indonesia. A college graduate who has no abilities outside his field of study will be
unable to compete in the world of work so that he will have the status of an educated
unemployed, the solution to this unemployment problem is to become an entrepreneur.

According to Sa'adah & Mahmud (2019) Revealing a solution that can reduce
unemployment is to cultivate an entrepreneurial spirit as early as possible. Cultivating an
entrepreneurial spirit in students at tertiary institutions can be trusted is an appropriate
alternative to reduce unemployment rates, due to the fact that graduates have taken
entrepreneurship courses which are expected to become educated entrepreneurs who can
open their own jobs. It is hoped that with an entrepreneurial spirit, an attitude of will to be
independent will grow so that one can have a better life without depending on others
(Andriana & Fourqoniah, 2020). To achieve the goals of entrepreneurship, it is not enough
to have an understanding of entrepreneurship, but it must be supported by a diligent,
tenacious and diligent personality. Entrepreneurs have an important role as the cogs of a
country's economy. The world of entrepreneurship plays a role in economic growth both at
the micro level to reduce unemployment and at the macro level to increase per capita
income.

With entrepreneurial activities carried out, the next step to increase the number of
perpetrators of entrepreneurial activity is to foster interest in being an entrepreneur
because this interest will affect the behavior of doing entrepreneurship. Interests have an
important role in life
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education that has a major impact on attitudes and behavior. In educational activities
students who are interested in learning activities will try harder than students who are not
interested. Interest occurs in a tendency for subjects to stay and feel interested in that field
or certain subject matter and feel happy in exploring that material (Aqil et al., 2019).

With someone's interest in the entrepreneurial aspect, it is hoped that it will form a
tendency to open new businesses independently in the future, and according to Fadli (2009)
interest in entrepreneurship is a desire, interest, and individual willingness through the
ideas they have. to work hard or be strong-willed to try to make ends meet, without fear of
the risks that will occur, be able to accept challenges, be confident, creative and innovative
as well as have the ability and skills to meet needs. With the definition above, it can be
underlined that the development of the country's economy can be done by opening up a lot
of jobs and producing qualified entrepreneurial candidates in the fields they like or are
interested in.

One's interest in entrepreneurship is influenced by several factors, namely having
Entrepreneurial Knowledge, Self-Efficacy and the influence of social norms is the student's
closest environment, namely the Family Environment. The first factor that influences a
person's interest in entrepreneurship is entrepreneurial knowledge.

According to Nasution & Panggabean (2019) Entrepreneurial Knowledge is the whole of
what is known about all forms of information through the five senses, the mind which is
processed and processed in the cognitive realm in the form of memory and understanding
of an

efforts to build a value with the ability and courage to take risks rationally and logically
in dealing with a profitable business opportunity to success.

Entrepreneurial knowledge supports the existence of entrepreneurial values, especially
for students, therefore it is hoped that it can foster a business spirit for entrepreneurship.
Creativity, innovation and interest are things that students need for entrepreneurship in
order to be able to identify business opportunities. And later will be able to apply these
business opportunities to create new job opportunities. It is hoped that student interest and
knowledge of entrepreneurship will create a tendency to open a business in the future.
Entrepreneurial knowledge such as creativity for a product and its innovation can be
obtained through entrepreneurship courses which some departments or faculties apply to
students to study.

Entrepreneurial knowledge through learning entrepreneurship courses taught in
tertiary institutions will increase student understanding in terms of the theory of
entrepreneurship and the existence of practices such as going directly to selling products
that have been created (Amelia et al., 2021). College graduates are equipped with
knowledge that is used to create jobs. The science described here is the science of
entrepreneurship, in which studying entrepreneurship can instill a mindset into college
graduates so they don't only focus on finding work, but make them aware that there are
attractive options besides looking for work, namely creating jobs (Atmaja & Margunani,
2016) .

In this study the second factor that influences interest in entrepreneurship is self-
efficacy, according to Fauziyah (2018)

Many factors can influence the emergence of interest in something. Broadly speaking,
interests can be grouped into two, namely those originating from within the individual and
from outside the individual. Self-efficacy leads to a belief in the expertise possessed by
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individuals to mobilize motivation, cognitive abilities and actions needed to meet the
demands of the situation. According to Mufidah, A (2017) Self-efficacy is a person's belief
about the ability he has in carrying out a task, where this ability is trained, driven by events
that affect one's life.

Self-efficacy also influences daily life, in everyday life self-efficacy influences especially
in terms of self-knowledge because self-efficacy influences individuals in terms of making
decisions on their own volition to achieve the goals expected by individuals (Ilmu et al., 2021
). Self-efficacy as an indicator of self-confidence so that it will form an attitude of feeling
capable to establish and develop a business that will be established with the ability to
manage a business. And entrepreneurship education is used to improve self-ability in
managing a business.

The next factor that can influence students' interest in entrepreneurship in this study is
the family environment. In increasing interest in entrepreneurship, the role of the family
environment is one of the driving factors for increasing business success and interest in
entrepreneurship. According to Sando (2013) the family environment i1s the main
environment for children, it is said to be the main environment for children because in the
family most of the child's life is in the family environment so that education is the most

accepted by the child is in the family environment. The family environment is the oldest
educational institution that is informal, and is the first and foremost experienced by
children and the family environment is a natural educational institution.

And in a family environment students will get additional knowledge or knowledge about
entrepreneurship, because students get advice on entrepreneurial experience from their
father, mother or parents which from the experience of their parents students will find it
easier to make policies or make decisions in entrepreneurship due to suggestions from their
parents. on their experience.

Children's inspiration for entrepreneurial figures such as fathers, mothers or parents is
because since childhood the child has been guided or has been introduced to entrepreneurial
activities such as being asked to help ranging from light work to complicated and complex
jobs (Ningrum, 2017). From the explanation above, it can be concluded that to start a
business, it is necessary to instill the nature or desire to do entrepreneurship from a young
age. And to generate interest in entrepreneurship there are factors that encourage someone
to start a business activity, namely knowledge about the entrepreneur, belief in one's own
abilities and encouragement from the surrounding environment. This is reinforced by the
results of pre-research conducted by researchers on the factors driving a person to carry out
entrepreneurial activities.

lngiamges pengetalraan 130 benanomn
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In the above study the researcher conducted a pre-research on 34 unj students in which
the researcher used the open questionnaire method so that the researcher knows how
respondents can give answers freely with the possibility of uncovering things that were
previously unexpected by their broad views and understanding, so that researchers can find
out the responses of respondents extensively. In addition, the researchers also looked at the
responses of UNJ students to their choices after graduation, which job they would take.

Mearur Ut anchs st AR fevl] skt Profes] sl pakat|ann yng skafl anchs Jsunial
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Based on the results of the pre-research conducted by researchers on 34 UNJ students, it
was shown that 26.5% of students chose the profession of being civil servants and teachers
and 23.5% chose to become office workers and entrepreneurs. Based on the results of the
pre-research above, seeing the low desire of students to become entrepreneurs, the
researchers were interested in doing so.

LITERATURE REVIEW

Entrepreneurship Knowledge
According to Nasution & Panggabean (2019) Entrepreneurial Knowledge is a
study with the title: "The Influence of Entrepreneurship Knowledge, Self-Efficacy and
Family Environment on Entrepreneurial Interests of Students of the Faculty of Social
Sciences, Jakarta State University".
Formulation of the problem
1. Is there an influence of Entrepreneurship Knowledge on Student
Entrepreneurial Interests?
2. Is there an effect of self-efficacy on students' interest in entrepreneurship?
3. Is there an influence of the family environment on students' interest in
entrepreneurship?
4. Is there an influence of Entrepreneurship Knowledge, Self-Efficacy and
Family Environment on Student Interests in Entrepreneurship?

Research purposes
Based on the formulation of the problem above, the purpose of this study is to be
able to find out and obtain accurate and reliable data regarding:
1. The Effect of Entrepreneurship Knowledge on Student Entrepreneurial
Interests?
2. The effect of self-efficacy on students' interest in entrepreneurship?
3. The influence of the family environment on students' interest in

entrepreneurship?
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4. The Effect of Entrepreneurship Knowledge, Self-Efficacy and Family
Environment on Students' Interest in Entrepreneurship?

the whole of what is known about all forms of information through the five senses
and reason which is processed and process in the cognitive realm in the form of memory
and understanding of an effort to build a value with the ability and courage to take risks
rationally and logically in handling a business for opportunities to succeed. According
to Murniati (2019) Entrepreneurial knowledge is knowledge that is the result of field
trials, collected, researched, and structured as a useful source of information for other
people who need it so that entrepreneurship can be included in scientific disciplines,
both theoretical and non-disciplinary. empirical. In addition, according to Hamsun
(2019) Entrepreneurial knowledge i1s a person's ability to produce something new
through creative thinking and innovative action, so that they can create ideas or
opportunities and can be put to good use. Meanwhile, according to Andriani (2020)
"Entrepreneurial knowledge is all information or various symptoms encountered and
known by humans through the five senses and their reasoning about an effort to build
a value with ability, courage, determination and creativity, and dare to take risks for
opportunities towards success to open a business in various opportunities by knowing
what are the factors that become the base of success towards success” can be interpreted
that entrepreneurial knowledge is all information or various symptoms encountered
and known by humans through the five senses and their reasoning about efforts to build
value with the ability, courage, determination and creativity, and dare to take risks for
opportunities to success to open various business opportunities by knowing what are
the factors that form the basis of success towards success. From the explanation above,
it can be concluded that Entrepreneurial Knowledge is an intellectual property owned
by individuals through

Entrepreneurship education can help individuals innovate and be creative with
1deas and opportunities to advance their business.
According to Hanifah (2018) states that there are several factors influencing
entrepreneurial knowledge
1) Knowledge of the business to be initiated and knowledge of the surrounding
business environment that will affect entrepreneurial activities.
This concerns how well an entrepreneur understands how to run his business,
how much the entrepreneur understands external and internal environmental
factors in the business environment he is building.
2) Knowledge of roles and responsibilities.
This is related to the entrepreneur's understanding of the importance of a
position and what tasks are included in the scope of one's responsibilities in
entrepreneurship.
3) Knowledge of personality and self-ability.
Knowledge about recognizing characteristics as well as abilities that exist in
oneself and others.
4) Knowledge of management and business organization.
Namely an understanding of the basic concepts of management, functional
management, operations and business organization that is carried out.
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Self Efficacy

According to Mufidah, A (2017) self-efficacy 1s a person's belief about the ability he
has in carrying out a task, where this ability i1s trained, driven by influential events in
someone's life. According to Gunawan (2019) Self-efficacy is self-assessment, whether
you can take good or bad actions, right or wrong, can or can't do what is required. And
meanwhile, according to Karen Hapuk (2020) Self-efficacy is personal belief in one's own
ability to organize and carry out the necessary actions so as to achieve the specified
abilities. From the explanation above, it can be concluded that self-efficacy is a person's
belief in his abilities and how capable a person is in completing tasks in certain
situations and influences one's life.

According to Agusti (2020) states that to see the level of student self-efficacy there
are three things that are indicators of self-efficacy, namely the following:

1) Level of Difficulty of the Task, which is a problem related to the degree of difficulty
of the task for the individual, where he will try to do certain tasks that he perceives
he can carry out and he will avoid situations and behaviors that he perceives are
beyond his limits.

2) The power of belief, which is related to the strength of the individual's belief in his
abilities.

3) Generality, namely where individuals feel confident in their abilities, depending on
an understanding of their abilities which are limited to a particular activity or to a
wider and more varied set of situations.

Family environment

According to Mambu Natalia (2019) “The family environment is also the first
environment known to a child. The family environment consists of father, mother, child
and other family members." It can be interpreted that the family environment is the
first environment that is known to a child and the family environment consists of father,
mother, children and other family members. According to Prihantoro & Hadi (2016) The
family environment is the main place for children to develop. Ideology, attitudes,
behavior and motivation given by parents are very influential in children's development.
According to Wahid (2020) The family environment is the oldest educational institution,
informal in nature, which is first and foremost experienced by children and educational
institutions which are natural, parents are responsible for nurturing, caring for,
protecting and educating children so that they grow and develop well. From the
explanation above, it can be concluded that the family environment is a small group of
individuals related to marital ties consisting of fathers, mothers and children, and the
family environment is the main environment and the first time children understand
attitudes, behavior, ideology and motivation of parents very influential on the
development of his knowledge.

According to Setiawan (2018) the indicators used to measure the family
environment include:

1) Family Functioning
As their life journey is colored by internal factors (physical, psychological condition,
and morality of family members) and external factors (socio-cultural changes), every
family experiences various changes. A functional (normal) family is a family that has
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been able to carry out its functions. The four principles of the role of the family are
modeling, mentoring, organizing, and teaching. Function The family in this case
consists of educational functions and socialization functions. The function of
education concerns roles, guidance, and skills related to entrepreneurship which are
beneficial for children, while the function of socialization concerns the function of the
family as a determining factor that greatly influences the quality of future
generations, including in terms of jobs chosen by children, in this case entrepreneurs.

2) Attitude and Treatment of Parents towards Children

There are several patterns of attitude or treatment of parents towards children,
each of which has its own influence on the child's personality. The attitudes and
behavior of parents towards children will basically become role models for children
in living their life processes which will affect their development, including in terms
of interest in entrepreneurship carried out by children.

3) Economic Status

Economic status is considered a factor that influences the growth and development
and personality of adolescents. Parents who have low economic status tend to
emphasize obedience to figures in authority, while upper and middle class economic
status tends to emphasize development of children's initiative, curiosity and
creativity. This will affect how the process of interest in entrepreneurship will be
carried out by children.

Entrepreneurial interest

According to Eka (2014) Interest in entrepreneurship is a person's choice of activity
because they feel interested, happy and desire to be entrepreneurship and dare to
take risks to achieve success. According to Septiawati (2016) Interest in
entrepreneurship is the ability to be brave in fulfilling life's needs and solving life's
problems, advancing business or creating new businesses with strengths that are in
oneself. The most important thing is the courage to create a new business. According
to Jailani (2017) Interest in entrepreneurship is a strong desire from someone for
entrepreneurial activity, whether based on or not satisfied through certain
behaviors. From the explanation above, it can be concluded that interest in
entrepreneurship is a desire or desire to carry out business activities with courage
to take risks to meet needs or to achieve success.

According to Fitriah (2013) states that there are several indicators influencing
interest in entrepreneurship as follows
1) Feelings of pleasure
Someone who has a good feeling about the business world will encourage that
person to continue studying business knowledge without any compulsion.
2) A person's attachment
A person's connection to various business information obtained will encourage a
person's interest to then practice his business knowledge into a business.
3) Someone's attention
Attention is concentration on an observation by ignoring others. Someone who
has an interest in the world of entrepreneurship, by itself will focus his attention
on business activities.
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4) Involvement of a person.

RESEARCH METHODOLOGY
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H1: Knowledge of Entrepreneurship is positive and significant to Interest in
Entrepreneurship

H2: Self-Efficacy has a positive and significant effect on Interest in Entrepreneurship

H3: Family Environment has an effect positive and significant to the Interest in
Entrepreneurship

H4: Knowledge of Entrepreneurship, Self-Efficacy and Family Environment have a positive
and significant effect on Interest in Entrepreneurship

The research method that researchers use in this study is a quantitative research
method. According to Sugiyono (2019) the quantitative research method can be interpreted
as a research method based on the philosophy of positivism, used to research certain
populations or samples. Department of History Education class of 2017 and 2018.

RESULTS AND DISCUSSION
Normality test

A person's interest in the world of entrepreneurship will result in that person being
happy and interested in getting involved in entrepreneurial activities or activities

One-Sample Kolmogorov-Smirnov Test
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Based on the test results above, it can be seen that the asymp. Sig. (2-tailed) in the
Unstandardized Residual column of 0.200 > 0.05, which means that the significance level
in the data 1s greater than 0.05. So it can be concluded that the data used in this study are
normally distributed and can be used in data analysis.

Multicollinearity Test

Coafficiants’
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From the table above it can be seen that the Entrepreneurship Knowledge Variable
has a tolerance value of 0.241 > 0.1 and VIF value 4.156 <10. The Self-Efficacy Variable has
a tolerance value of 0.160 > 0.1 and a VIF value of 6.257 <10. The Family Environment
Variable has a tolerance value of 0.231 > 0.1 and a VIF value of 4.334 <10. Then it can be
concluded model In this regression there are no symptoms of multicollinearity.

Heteroscedasticity Test
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Based on the output of the SPSS Correlation table above, it can be seen that the value
of Significance of Entrepreneurship Knowledge (X1) is 0.350 > 0.05. The significance value
of Self Efficacy (X2) is 0.795 > 0.05. The significance value of Interest in Entrepreneurship
(X3) 1s 0.632 > 0.05. So it can be concluded that the regression model in this study did not
show symptoms of heteroscedasticity.

Marsofiyati dan Aditya Pratama. / Jurnal 1( ISSN
Pendidikan Ekonomi, Administrasi Perkantoran 2302-2663 (online)

dan Akuntansi, 7 (4) 2020, 120-128. DOI: doi.org/10.21009/JPEB.007.2.3



Multiple Regression Test
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From the table above, the multiple regression equation can be obtained as follows:
Y =6.467 + 0.408X1 + 0.374X2 + 0.141X3

Based on the table above, the constant value is 6.467 meaning that if
Entrepreneurial Knowledge, Self-Efficacy, and Family Environment is 0, then Interest in
Entrepreneurship is 6.467. Knowledge variable regression coefficient value

Entrepreneurship (X1) is 0.408 meaning that if entrepreneurial knowledge has
increased by 1 then the interest in entrepreneurship will increase by 0.408. The X1
coefficient is positive, meaning that there is a positive influence between Entrepreneurial
Knowledge (X1) and Entrepreneurial Interest (Y). This shows that the higher the
entrepreneurial knowledge, the higher the student's interest in entrepreneurship.

The self-efficacy regression coefficient (X2) is 0.374, meaning that if self-efficacy
increases by 1, the interest in entrepreneurship will increase by 0.374. The coefficient X2
1s positive, meaning that there is a positive influence between Self-Efficacy (X2) and
Interest in Entrepreneurship (Y). This shows that the higher the Self-Efficacy, the higher
the Student's Interest in Entrepreneurship.

The regression coefficient value for the Family Environment (X3) is 0.141, meaning
that if the Family Environment increases by 1, the interest in entrepreneurship will
increase by 0.141. The coefficient X3 is positive, meaning that there is a positive influence
between the Family Environment (X3) and Interest in Entrepreneurship (Y). This shows
that the higher the family environment, the higher the student's interest in
entrepreneurship.

F test
ANOVA'
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From the F Test table above, it can be seen that the F-count value 1s 103.631. F-table
values can be found in statistical tables at a significance level of 0.05, df 1 (number of
variables — 1) or 4 -1 = 3, df

2 = n-k-1 (n is the number of data and kis the number of independent variables) or
136-3-1 = 132.

Obtained an F-table value of 2.67 which means Fcount > Ftable, namely 103.631 >
2.67, it can be concluded that there is a relationship between Entrepreneurial Knowledge
(X1), Self-Efficacy (X2), and Family Environment (X3) with Interest in Entrepreneurship

(Y).

T test

Coefficients’
Mol 3 i

\ |Cayegtant)

Fangetahuin 24 1 3 ot
ANeRiTataan

£2n| Ot 74 44

Linglaragan Awkas
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Based on the table, with df = n — k — 1 (n is the number of respondents and k is the
number of independent variables) so that df 2 =136 — 3 — 1 = 132 then we get ttable

of 1.65648.

Based on the table, the tcount of the Entrepreneurship Knowledge variable is 3.613.
Meanwhile, the ttable is 1.65648. It can be seen that tcount > ttable is 3.613 > 1.65648. So
it can be concluded that Entrepreneurship Knowledge has a positive and significant
influence on Entrepreneurial Interest.

Based on the tcount of the Self-Efficacy Variable of 2.896 while the ttable is obtained
at 1.65648. It can be seen that tcount > ttable is 2.896 > 1.65648. So it can be concluded that
Self-Efficacy has a positive and significant influence on Interest in Entrepreneurship.

Based on the tcount of the family environment variable, it is 1.892. Meanwhile, the
ttable is 1.65648. It can be seen that tcount > ttable is 1.892 > 1.65648. So it can be concluded
that the family environment has a positive and significant influence on the Interest in
Entrepreneurship.

Determination Coefficient Test

Mode! Summary

\oie) R P S

Based on the table it can be seen that (R Square) R2 is equal to 0.702. It can be
concluded that Entrepreneurship Knowledge (X1), Self-Efficacy (X2), and Family
Environment (X3) to explain the variable Interest in Entrepreneurship (Y) simultaneously
is 70.2% while the remaining 29.8% is influenced by other factors that do not researched by
researchers.
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Effective Contribution (SE)

The following is the result of calculating the independent variable beta coefficient
using SPSS

Beta Coefficient

Coefficients"
Stardard]
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B
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The following is the result of calculating the correlation coefficient value using SPSS

Koeleen Koleras
Correlations
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The data for calculating the amount of SE (Effective Contribution) and SR (Relative
Contribution) are obtained from the beta coefficient value

, correlation coefficient and R square obtained from the results of multiple regression
analysis. Then the following is a table of effective and relative contribution substitution
values.

Table of Effective Contribution Substitution Value

Variabel Beta oefisien Kore R Square (R2)
xl 0330 0,798
x2 0344 0,811 0,702
3 0,187 0,768

In the calculation of SE (Effective Contribution) the numbers are obtained after
carrying out multiple regression analysis. The following is the formula for calculating
Effective Contribution (SE):
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SE(X)% = Betax x Correlation Coefficient x 100

Effective Contribution of Entrepreneurship Knowledge variable (X1) to
Entrepreneurial Interest (Y):

SE(X1)% = Beta X1 x Correlation Coefficient x 100

SE(X1)% = 0.350 x 0.798 x 100

SEX1)% = 27.9%

Effective Contribution of Self-Efficacy variable (X2) to Interest in Entrepreneurship
(Y): SE(X2)% = Beta X2 x Correlation Coefficient x 100

SE(X2)% = 0.344 x 0.811 x 100

SE(X2)% = 27.9%

The Effective Contribution of the Family Environment variable (X2) to the Interest in
Entrepreneurship (Y):

SE(X3)% = Beta X3 x Correlation Coefficient x 100

SE(X3)% =0.187 x 0.768 x 100

SE(X3)% = 14.4%

Total Effective Contribution:

SE total = SE(X1)% + SE(X2)% + SE(X3)%

SE total = 27.9% + 27.9% + 14.4%

SE total = 70.2%

From the calculations above it can be seen that the variable Entrepreneurship
Knowledge (X1), on Interest

Entrepreneurship (Y) of 27.9%. Self-Efficacy Variable (X2), to Interest in
Entrepreneurship (Y) of 27.9%. Meanwhile, the Family Environment variable (X3) on
Entrepreneurial Interest (Y) is 14.4%. For the total SE is 70.2% or the same as the
coefficient of determination (R Square) regression analysis, namely: 70.2%

Relative Contribution (SR)
Table 4.26 Table of Substitution Value
Relative Contribution

Variabel Beta pefisien Kore|R Square (R2)
xl 0330 0,798
x2 0344 0811 0,702
X3 0,187 0,768

The following is the Relative Contribution (SR) formula:
SR(X)% = Effective Contribution(X)% / R square
Relative Contribution of Entrepreneurship Knowledge variable (X1) to

Entrepreneurial Interest (Y):

SR(X1)% = SE(X1)% / Rsquare SR(X1)% = 27.9% / 70.2%

SR(X1)% = 39.8%

Relative Contribution of Self-Efficacy variable (X2) to Interest in Entrepreneurship

(Y): SR(X2)% = SE(X2)% / Rsquare

SR(X2)% = 27.9% / 70.2%

SR(X2)% = 39.8%

The Relative Contribution of the Family Environment variable (X3) to the Interest in
Entrepreneurship (Y):
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SR(X3)% = SE(X3)% / Rsquare SR(X3)% = 14.4% / 70.2%
SR(X3)% = 20.5%

Total Relative Contribution Formula:

Total SR = SR (X1) + SR (X2) + SR (X3) = 100%.

SR total =SR (X1) + SR (X2) + SR (X3) SR total = 39.8%+39.8%+20.5%
total SR = 100%
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