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With the many benefits of using e-commerce, e-commerce training was
carried out to market innovative products processed by squid as a
business opportunity for fishermen housewives in Lamu village, Batudaa
Pantai sub-district, Gorontalo Regency. The stages in this activity
include observation and interviews, activity planning, implementation,
and the output is a marketplace account that has been created by activity
participants. The implementation of the activity was divided into 2
sessions, namely session 1 providing material related to the general
description of e-commerce and session 2 conducting hands-on practice

on creating a marketplace accompanied by a community service team.
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INTRODUCTION

It is commonplace nowadays that a housewife becomes a business actor and only deals with
gadgets/devices without having a physical store. It has become a trend for housewives to have a
business with only gadgets and knowledge of e-commerce to market their selling products. Many
efforts have been made to increase knowledge and skills for housewives in order to provide training on
the utilization and use of e- commerce in the business world (Rachmawaty, 2015;Juwariyah &
Krisnawati, 2019; Subagio, 2019; Purba & Svinarky, 2022).

The rise of product sales using e- commerce and social media. Even now selling products using the
tick-tock application has become a trend and is in great demand among consumers. The development
of e-commerce in Indonesia is very rapid which is influenced by human resource factors, adequate
internet networks and interconnected electricity networks that have a very positive impact on business
and business actors, consumers and society (Widagdo, 2016).

The activity of using e-commerce is directly proportional to the activity of using the internet and
computer devices or gadgets. E-commerce without an internet network cannot be done because e-
commerce is a trading business that can only be done on an online network. Because e-commerce is a
business that is carried out online using a network, it will penetrate regional and country boundaries
and has non-standard rules and is almost without obstacles (Irmawati, 2011). The current need for
product marketing using e-commerce because it will make it easier for sellers, especially for MSME
actors, to market their products to consumers who have limited distance and especially people in
villages who are limited in capital to rent shops (Suwarni, E., et al., 2022). E- commerce activity as of

January 2018 can be seen in Figure 1 below.
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Figure 1.
E-commerce activity as of January 2018
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Seeing so many benefits of using e-commerce, e-commerce training was conducted to market
innovative products processed by squid for fishermen housewives in Lamu village, Batudaa Pantai
sub-district, Gorontalo Regency. This is done to improve the economy for the Lamu village
community, especially for fishermen housewives. The potential of Lamu village's marine products is
so abundant because of its location on the beach and included in the Tomini bay area. One of the
marine products that many fishermen in Lamu village get is squid, so processed squid-based products
are made in the form of squid sauce. Sambal squid is then marketed using e-commerce as a business

opportunity for fishermen housewives in Lamu Village, Batudaa Pantai District, Gorontalo Regency.

MATERIAL AND METHOD

The method used in this service activity is active assistance and participation. Participants actively
conduct training and are accompanied by a companion team in creating a marketplace account on
Facebook social media so that each participant displays processed squid products in the form of squid
sauce. This community service activity was carried out on Thursday 27 October 2022 at 08.00 WITA
until it finished taking place in the Lamu village office hall, Batudaa Pantai sub-district, Gorontalo
Regency, which was attended by 16 participants who were MSME actors and fishermen housewives as

targets in the community service activities this. The location of this service activity can be seen in

Figure 2 below.
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Figure 2.
Location of Lamu village
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The stages in this activity include observation and interviews, activity planning, implementation, and

the output is a marketplace account that has been created by activity participants.

a.

Observations and interviews

Observations and interviews were carried out to seek information and data related to MSMEs and
the potential of Lamu village, Batudaa Pantai sub-district, Gorontalo Regency. Lamu Village is
one of the villages that produces a lot of squid from the catches of local fishermen. Interviews
were also conducted with village officials regarding MSME or what businesses already exist in
Lamu village related to squid processing. Based on the results of these observations and
interviews, a plan was made to make a product made from squid, namely in the form of squid
sauce and the processed squid products would be marketed using e-commerce, namely the
Facebook marketplace.

Activity Planning

Planning for this e-commerce training activity starts with collecting data on MSMEs actors and
housewives of fishermen in Lamu village. After the participant data is obtained, the next step is
to determine the time and place and provide outreach related to training activities and distribute
invitations to participants, village officials, stake holders, community leaders, youth
organizations and hamlet heads.

Implementation of Activities

Implementation of the activity on October 27, 2022, at 08.00 WITA until finished which was
attended by 16 participants. The e-commerce training was divided into 2 sessions, namely
session 1 the participants listened to material from resource person 1 regarding e-Commerce and
its types as well as the benefits, opportunities, and challenges for business actors in terms of
selling processed squid. Session 2 participants were trained to create a Facebook marketplace

account for selling processed squid products.

An overview of the stages of implementing e-commerce training activities for fishermen housewives

can be seen in Figure 3 below.
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Observation and Interview

Activity Planning
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Implementation of Activities

>

Participants Sell Product Using E-
Commerce

Figure 3.
Stages of training implementation e-commerce
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There were 2 resource persons in this community service activity, namely Mr. Qalbi, S.Pd. and Mrs.
Herinda Mardin, S.Si., M.Pd. The resource person provided material related to e- commerce and its
benefits for businesses in terms of selling processed squid products, opportunities and challenges in the
business world and materials for creating a marketplace account on Facebook. The following is an

overview of the material provided by the resource persons, which can be seen in Figure 4 below.
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Figure 4.

Material provided by the resource people
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RESULT AND DISCUSSION

Training and using e-commerce in terms of product sales is something new for the people in Lamu
village, Batudaa Pantai sub-district, Gorontalo Regency. The community is accustomed to
conventionally selling MSME products based only on word of mouth and entrusting them to the
nearest stall or kiosk around the village. E-commerce training activities make fishermen housewives
very enthusiastic about participating in activities and have a high curiosity. The activity which was
held in the morning at 08.00 WITA in the Lamu village office hall started with the participants filling
out the attendance list provided by the committee. An overview of participants filling out the

attendance list is presented in Figure 5 below.

Figure 5.
Participants fill in the attendance list
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After filling in the attendance list, participants were directed to take part in the opening activities
which were opened by the head of Lamu village. The village government really appreciates this
training activity because many of the fishermen housewives who attend as participants have businesses
but are constrained by marketing their products. So, the head of Lamu village really hopes that the
participants will take part in this activity well and be able to implement the results of the training in
their business. E-commerce training activities begin with session 1, namely by providing material
related to an overview of e-commerce, types of e- commerce, its benefits for the business world and
the opportunities and challenges for training participants. Participants took part in session 1 activities
with high enthusiasm and curiosity and asked questions about the material presented by the resource

persons. Material delivery activities in session 1 can be seen in Figure 6 as follows.

VA

Figure 6.
Presentation of material by resource persons
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E-commerce is a trading system that includes buying, selling and marketing activities through
electronic media such as the internet and other electronic media. Currently, this form of trade is needed
by companies and MSME:s to develop their businesses and businesses. E-commerce itself is a foreign
language which is a place for buying and selling online. E-commerce makes it easier for sellers and
buyers to carry out activities of buying and selling products (Arnyla, 2019). Many types of E-
commerce have developed, especially in Indonesia, which are in demand by sellers and customers,
such as Bukalapak, Tokopedia, Shopee, Lazada, and the Facebook marketplace. The following

describes the development of e-commerce in Indonesia, seen in Figure 7.

PERTUMBUHAN E-COMMERCE DI INDONESIA

Jan 2015- Indonesia: Data Snapshot
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Figure 7.

Development of e-commerce in Indonesia, Source: Arnyla, (2019)
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The benefits of E-commerce include 1) we can save time because we don't need to take care of
physical stores, besides that it helps save time to do other things that are more significant to improve
business and MSME businesses. Besides being able to save time for sellers, customers who want to
buy products can also buy without having to go to the store to queue and buy it manually; 2) Broad
reach and no regional boundaries making it easier to expand in different areas, this means we don't
have to physically open stores elsewhere. Enough with e-commerce, we can sell business and MSME
products to customers who live in various other regions; 3) It does not require a large capital, what is
needed is only the devices we have at home to open a shop that can be accessed by anyone, anywhere,
anytime; 4) Having flexibility financially because we don't have to worry about shop rent and other
things; 5) opportunities for business development are greater because more people know about our
business endeavors. The existence of social media so that our business ventures can develop more
broadly; 6) Make it easier for us to do product marketing; 7) Facilitate payments/transactions; 8) it is
easier to record transaction activities (Rerung, 2018; Alwendi, 2020).

The magnitude of the benefits of the use of e-commerce and digital technology in improving the
economy, especially for MSME players, so it is necessary to empower and optimize MSMEs and
fishermen housewives who are just about to start a squid processed product business through the use of
E- Commerce as an effort to increase product sales - MSME products in Lamu Village, Batudaa Pantai
District, Gorontalo Regency in order to increase the quantity of product sales and be able to introduce
MSME products originating from Lamu Village, Batudaa Pantai District, Gorontalo Regency and
increase the selling value of products, especially after the Covid-19 pandemic.

Even though there are many benefits from using e-commerce, it still has weaknesses including 1) The
product cannot be tried so there is a potential for a mismatch in customer desires for the product being
marketed. For example in the case of purchasing goods such as clothes, bags, shoes and other items
that may not match the pictures/photos regarding size, material, color as listed by the seller on the
marketplace; 2) The standard of the goods does not match the pictures/photos listed by the seller, thus
enabling the low quality of the goods that come to the customer; 3) The high cost of sending goods,
every purchase of goods online using e-commerce, of course, uses a goods delivery service determined
by each goods delivery service company based on the customer's location such as JNE, POS, TIKI
services; 4) There is a risk of fraud, because shops and sellers are all online and buyers cannot be sure
whether sellers and shops and the products being marketed are true and real, there will be potential for
fraud from individuals who are not responsible for consumers/buyers (Julisar & Miranda, 2013; Budhi,
2016; Fauzia, 2016).

After session 1, the presentation of material by the first speaker, Mrs. Herinda Mardin, S.Sc., M.Pd.,
was followed by session 2 by the second speaker, Mr. Qalbi, S.Pd. related to direct practice
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accompanied by the team to create a marketplace account on Facebook. The training on creating a
marketplace account on Facebook was chosen because based on interviews with participants and
village officials, most of the women participating in the training preferred to use Facebook and it was
free and easy and practical to use for selling processed squid in the form of squid sauce. An overview

of creating a Facebook marketplace is presented in Figure 8 below.

Figure 8.
Marketplace creation training
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Participants who took part in the training were accompanied by the service team to then create a
marketplace on Facebook. MSME actors and fishermen housewives each open a Facebook account and
those who don't have a Facebook account are assisted to create their Facebook account. Participants
were very enthusiastic about creating a marketplace on Facebook because this was something new for
them and were also enthusiastic about learning to design images/photos of processed squid in the form
of a good image of squid sauce to display on their marketplace account.

The use of the marketplace for women entrepreneurs has been widely carried out in business ventures
and MSME:s. The use of e-commerce as a household financial booster without setting aside the role of
a housewife (Fauzia, 2016; Ayuni, et al., 2019; Azizah, et. al., 2021). The use of e-commerce and
social media is very profitable and increases sales turnover (Fourqoniah, & Aransyah, 2021). Things
that need to be considered when selling products using e-commerce are product packaging that has an
attractive design for customers/consumers, a beautiful and appetizing product appearance, especially
for food products such as squid chili sauce, can influence the interest of buyers to be interested in
buying the product. Of course by paying attention to customer interest and satisfaction as well as the
ease of conducting transactions it will be more profitable for sellers to get more customers and greater
turnover (Ridho, et al., 2019).

In implementing e-commerce, of course the priority is service to consumers. Consumer satisfaction is
the level of consumer satisfaction after comparing with expectations. A consumer who is satisfied with
the value provided by a product or service is likely to become a regular customer in the long term. One
of the factors that influence customer satisfaction is product and service features (Disastra, &
Waulandari, 2017). Through the implementation of E-Commerce customer satisfaction can be achieved
because consumers can see product and service features through e-commerce. In addition to increasing
consumer satisfaction, the application of E-Commerce is also able to increase product sales (Kasmi, &
Candra, 2017; Arisandi, Y. T., 2018; Komalasari & Seprina, 2018).

CONCLUTION AND RECOMMENDATION

The conclusion that can be drawn from this service activity is that e- commerce training by creating a
marketplace account and selling processed squid products for fishermen housewives was successfully
carried out and received great appreciation and enthusiasm from the participants and the Lamu village
government. This is a business opportunity for fishermen housewives as well as adding knowledge and
insight for participants to use e- commerce in selling processed squid products. This is of course
supported by the Lamu village government in facilitating this training activity. Suggestions that need
to be made are the need for more focused escort and assistance so that participants become business

actors who are truly able to independently utilize e-commerce in selling their products on an ongoing

basis.
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