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INTRODUCTION 

In the current era of globalization, information technology makes it easy for people to access 

information. The community benefits from this information so that they can exchange information 

from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently, 

the development of information technology is developing very rapidly. This could be seen from the 

existence of various small to large business activities utilizing information technology to run their 

businesses. One of the marketing strategies which is appropriate and effective in this globalization era 

is online marketing through social media (Pribadi et al., 2018). The emergence of online marketing via 

social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing" 

which is a product or service marketing technique to produce business through information from one 

social media account to another social media account (Pratama, 2017). The use of this marketing 

strategy makes it easy to reach the target market to influence the sales volume and profit revenue to 

become higher (Pradiani, 2017). 

Social media is essentially an internet-based technology that facilitates one's conversation. The 

existence of social media itself could be an effective solution in running technology-based businesses, 

such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for 

entrepreneurs or companies must use carefully the social media, it caused by social media has two 

promotional roles that are interrelated between entrepreneurs/companies to customers and customers to 

customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as 

a media to promote home industry products or local products in an area that has a uniqueness. This 

social media is used as a promotional tool because it has a direct response to its users. Nowadays there 

have been many accounts appearing on social media that are used more widely to market home 

industry products or local products. The benefits gained by using social media in promoting products 

include low-cost promotional costs, brand building, and a means to promote efficient products to 

consumers (Misnawati and Yusriadi, 2018). 

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great 

activity and potential to be able to develop and market widely for its superior products through social 

media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove 

forest tourism, love bridges, and water games such as duck bikes), local products in the form of 

seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi 

batik. All of these products will certainly improve and help the Segara Jaya village income source and 

be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However, 

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce, 

especially seafood. These local products are felt to be still not developing rapidly and there are several 

obstacles faced, including not optimal product packaging, product identity that has not been 

systematically recorded, the lack of a promotional budget, and no less important product marketing 

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya 

community are still not widely known by the society outside of this village. Seeing the phenomena and 

problem that arise now is how to motivate and educate the people of the Segara Jaya village 

community regarding the importance of conducting marketing strategies through online marketing so 

that their businesses could be more advanced and target a wider market share by starting to use social 

media such as Facebook, Twitter, Instagram, and also e-commerce such as Shopee, Tokedia, Bukalapak 

and many more. By doing this training or community development, the aim is to open up their insight 

on promoting their products to a wider market by utilizing social media like Facebook, Twitter, 

Instagram, and e-commerce (online buying and selling sites). It is hoped that this training will help 

develop greater opportunities and more business opportunities towards their local products 

(Widyaningrum, 2016). Besides, this training will have a positive impact on increasing sales of their 

products in the future (Pradiani, 2017). 
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CONCLUSIONS AND RECOMMENDATION 

Marketing strategies with social media for local products that have been given to the people in Segara 

Jaya Village have received very good and positive responses. This was seen from the response of the 

participants who were enthusiastic about trying to activate their social media accounts to implement 

how to market their local products. Overall, it could be concluded that by following this training the 

participants gained new insights and knowledge in using social media to market their local products. 

Also, training participants get the opportunity to increase their promotions and sales effectively and 

efficiently without having to sell directly (face to face) and of course, it could have an impact on 

increasing their income. 

It could be recommended that the grouping of local products from Segara Jaya village which owned by 

each participant should have to do to show the superiority and uniqueness of each product to be offered 

through social media accounts. Moreover, collecting data of participants who have activated their 

social media accounts so that they could continue to be monitored to what extent their online 

marketing developments have made. Therefore, it is necessary to conduct periodic evaluations of the 

social media account from the participants in promoting and selling their local products so that they 

could succeed in the future. 

REFERENCES 

Amanu, T. D. U. (2017). Strategi Promosi Produk Wise Coffee Melalui Media Sosial Instagram Untuk 

Meningkatkan Jumlah Engagement. Malang: Universitas Brawijaya. 

Haro, A., Zakiah, H. K., Muthahhari, M. M., Bachtiar, W. K., & Suangkupon, A. (2019). Evaluating 

the Effect of Service Quality towards Customer Satisfaction and Customer Loyalty (Case Study 

of Tokopedia in Jakarta). Proceedings of the 34th International Business Information 

Management Association Conference, Madrid: 13-14 November 2019. 

Kotler, P. & Keller, K. L. (2016). Marketing Management, 15th ed. England: Pearson Education, Inc. 

Matthews, P. (2015). Social Media, Community Development, and Social Capital. Community 

Development Journal, pp. 1-17. 

Misnawati & Yusriadi. (2018). Efektifitas Pengelolaan Kewirausahaan Berbasis Kognitif Personal 

Melalui Penggunaan Infrastruktur Digital (Media Sosial). JMM Online, Vol. 2, No. 3, pp. 138-

145. 

Nusantara, G. (2019). Desa Segara Jaya, Dana Desa untuk Wisata Rakyat di Tepi Laut Jawa. 

https://inovasidesa.kemendesa.go.id/desa-segara-jaya-dana-desa-untuk-wisata-rakyat-di-tepi-

laut-jawa/Post, S. (2019). Wisata Rakyat Desa Segara Jaya Kab.Bekasi di Tepi Laut Jawa. http://

sindikatpost.com/wisata-rakyat-desa-segara-jaya-kab-bekasi-di-tepi-laut-jawa/ 

Pradiani, T. (2017). Pengaruh Sistem Pemasaran Digital Marketing Terhadap Peningkatan Volume 

Penjualan Hasil Industri Rumahan. JIBEKA, Vol. 11, No. 2, pp. 46-53. 

Pratama, R. Y. (2017). Strategi Pemasaran Menggunakan Media Sosial untuk Meningkatkan Jumlah 

Pelanggan. Bandung: Universitas Komputer Indonesia. 

Pribadi, A., Ghozali, K., Hidayanto, B. C., Hafidz, I., Muqtadiroh, F. A., Al Hafidz, M., Sintiya E. S., 

&Puspitaningrum, A. C., & Sari, R. (2018). Pelatihan Teknik Social Media Marketing sebagai 

Sarana Pemasaran Produk pada Konveksi Kerudung ‘Al- Kattar’ Di Kelurahan Merjosari, 

Malang. SEWAGATI, Vol. 2, No. 1, pp. 53-59. 

Ramadhan, E. G. (2017). Pemanfaatan Sosial Media dan Situs Jual Beli Online Pada Era Teknologi 

dan Perannya Bagi Para Enterpreneur Untuk Memasarkan Produk. Bandung: Universitas 

Komputer Indonesia. 

Safira, P. N. (2018). Pemanfaatan Media Sosial sebagai Media Promosi Baru dalam Usaha Kuliner. 

https://www.kompasiana.com/putrynadiasafira3957/5b4df89f6ddcae2eb669c112/media-sosial-

sebagai-media-promosi-baru-dalam-usaha-kuliner?page=2. 

Solekhan & Winarso, R. (2016). Pemanfaatan Media Sosial Sebagai Media Pemasaran Sangkar 

Burung di Kabupaten Kudus. Prosiding SNATIF Ke-3, pp. 445-448. 

Suhendra, I. & Indrianto, E. (2014). Kajian Analisis Strategi Pemasaran Produk Unggulan Kota 

Tangsel. Tangerang Selatan: Sekda Kota Tangerang Selatan. 

Sukri & Arisandi, D. (2017). Analisis Strategi Pemasaran Dengan Media Sosial Produk Kuliner Usaha 

Kecil dan Menengah di Pekanbaru. Jurnal Buana Informatika, Vol. 8, No. 4, pp. 235-242. 

Suryani, I. (2014). Pemanfaatan Media Sosial sebagai Media Pemasaran Produk dan Potensi Indonesia 

dalam Upaya Mendukung ASEAN Community 2015 (Studi Social Media Marketing Pada 

Twitter Kemenparekraf RI dan Facebook Disparbud Provinsi Jawa Barat). Jurnal komunikasi, 

Vol. 8, No. 2, pp. 123-138. 

Tjiptono, F. (2015). Strategi Pemasaran, Edisi 4.Yogyakarta: Andi. 

Widyaningrum, P. W. (2016). Peran Media Sosial sebagai Strategi Pemasaran pada Sewa Kostum 

Meiyu Aiko Malang. Al Tijarah, Vol. 2, No. 2, pp. 230-257. 

 

 

Jurnal Pemberdayaan Masyarakat Madani Volume 4 No 2 December 2020 

ISSN 
2580-4332 (online) 

DOI:doi.org/10.21009/JPMM.004.2.1 
162 

Haro, A., Waspodo, A. A. W. S., Lestari, F. A., & Cindy./
Jurnal Pemberdayaan Masyarakat Madani, 4 (2) 2020, 
161—170 



INTRODUCTION 

In the current era of globalization, information technology makes it easy for people to access 

information. The community benefits from this information so that they can exchange information 

from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently, 

the development of information technology is developing very rapidly. This could be seen from the 

existence of various small to large business activities utilizing information technology to run their 

businesses. One of the marketing strategies which is appropriate and effective in this globalization era 

is online marketing through social media (Pribadi et al., 2018). The emergence of online marketing via 

social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing" 

which is a product or service marketing technique to produce business through information from one 

social media account to another social media account (Pratama, 2017). The use of this marketing 

strategy makes it easy to reach the target market to influence the sales volume and profit revenue to 

become higher (Pradiani, 2017). 

Social media is essentially an internet-based technology that facilitates one's conversation. The 

existence of social media itself could be an effective solution in running technology-based businesses, 

such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for 

entrepreneurs or companies must use carefully the social media, it caused by social media has two 

promotional roles that are interrelated between entrepreneurs/companies to customers and customers to 

customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as 

a media to promote home industry products or local products in an area that has a uniqueness. This 

social media is used as a promotional tool because it has a direct response to its users. Nowadays there 

have been many accounts appearing on social media that are used more widely to market home 

industry products or local products. The benefits gained by using social media in promoting products 

include low-cost promotional costs, brand building, and a means to promote efficient products to 

consumers (Misnawati and Yusriadi, 2018). 

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great 

activity and potential to be able to develop and market widely for its superior products through social 

media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove 

forest tourism, love bridges, and water games such as duck bikes), local products in the form of 

seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi 

batik. All of these products will certainly improve and help the Segara Jaya village income source and 

be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However, 

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce, 

especially seafood. These local products are felt to be still not developing rapidly and there are several 

obstacles faced, including not optimal product packaging, product identity that has not been 

systematically recorded, the lack of a promotional budget, and no less important product marketing 

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya 

community are still not widely known by the society outside of this village. Seeing the phenomena and 

problem that arise now is how to motivate and educate the people of the Segara Jaya village 

community regarding the importance of conducting marketing strategies through online marketing so 

that their businesses could be more advanced and target a wider market share by starting to use social 

media such as Facebook, Twitter, Instagram, and also e-commerce such as Shopee, Tokedia, Bukalapak 

and many more. By doing this training or community development, the aim is to open up their insight 

on promoting their products to a wider market by utilizing social media like Facebook, Twitter, 

Instagram, and e-commerce (online buying and selling sites). It is hoped that this training will help 

develop greater opportunities and more business opportunities towards their local products 

(Widyaningrum, 2016). Besides, this training will have a positive impact on increasing sales of their 

products in the future (Pradiani, 2017). 
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CONCLUSIONS AND RECOMMENDATION 

Marketing strategies with social media for local products that have been given to the people in Segara 

Jaya Village have received very good and positive responses. This was seen from the response of the 

participants who were enthusiastic about trying to activate their social media accounts to implement 

how to market their local products. Overall, it could be concluded that by following this training the 

participants gained new insights and knowledge in using social media to market their local products. 

Also, training participants get the opportunity to increase their promotions and sales effectively and 

efficiently without having to sell directly (face to face) and of course, it could have an impact on 

increasing their income. 

It could be recommended that the grouping of local products from Segara Jaya village which owned by 

each participant should have to do to show the superiority and uniqueness of each product to be offered 

through social media accounts. Moreover, collecting data of participants who have activated their 

social media accounts so that they could continue to be monitored to what extent their online 

marketing developments have made. Therefore, it is necessary to conduct periodic evaluations of the 

social media account from the participants in promoting and selling their local products so that they 

could succeed in the future. 
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INTRODUCTION 

In the current era of globalization, information technology makes it easy for people to access 

information. The community benefits from this information so that they can exchange information 

from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently, 

the development of information technology is developing very rapidly. This could be seen from the 

existence of various small to large business activities utilizing information technology to run their 

businesses. One of the marketing strategies which is appropriate and effective in this globalization era 

is online marketing through social media (Pribadi et al., 2018). The emergence of online marketing via 

social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing" 

which is a product or service marketing technique to produce business through information from one 

social media account to another social media account (Pratama, 2017). The use of this marketing 

strategy makes it easy to reach the target market to influence the sales volume and profit revenue to 

become higher (Pradiani, 2017). 

Social media is essentially an internet-based technology that facilitates one's conversation. The 

existence of social media itself could be an effective solution in running technology-based businesses, 

such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for 

entrepreneurs or companies must use carefully the social media, it caused by social media has two 

promotional roles that are interrelated between entrepreneurs/companies to customers and customers to 

customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as 

a media to promote home industry products or local products in an area that has a uniqueness. This 

social media is used as a promotional tool because it has a direct response to its users. Nowadays there 

have been many accounts appearing on social media that are used more widely to market home 

industry products or local products. The benefits gained by using social media in promoting products 

include low-cost promotional costs, brand building, and a means to promote efficient products to 

consumers (Misnawati and Yusriadi, 2018). 

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great 

activity and potential to be able to develop and market widely for its superior products through social 

media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove 

forest tourism, love bridges, and water games such as duck bikes), local products in the form of 

seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi 

batik. All of these products will certainly improve and help the Segara Jaya village income source and 

be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However, 

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce, 

especially seafood. These local products are felt to be still not developing rapidly and there are several 

obstacles faced, including not optimal product packaging, product identity that has not been 

systematically recorded, the lack of a promotional budget, and no less important product marketing 

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya 

community are still not widely known by the society outside of this village. Seeing the phenomena and 

problem that arise now is how to motivate and educate the people of the Segara Jaya village 

community regarding the importance of conducting marketing strategies through online marketing so 

that their businesses could be more advanced and target a wider market share by starting to use social 

media such as Facebook, Twitter, Instagram, and also e-commerce such as Shopee, Tokedia, Bukalapak 

and many more. By doing this training or community development, the aim is to open up their insight 

on promoting their products to a wider market by utilizing social media like Facebook, Twitter, 

Instagram, and e-commerce (online buying and selling sites). It is hoped that this training will help 

develop greater opportunities and more business opportunities towards their local products 

(Widyaningrum, 2016). Besides, this training will have a positive impact on increasing sales of their 

products in the future (Pradiani, 2017). 
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CONCLUSIONS AND RECOMMENDATION 

Marketing strategies with social media for local products that have been given to the people in Segara 

Jaya Village have received very good and positive responses. This was seen from the response of the 

participants who were enthusiastic about trying to activate their social media accounts to implement 

how to market their local products. Overall, it could be concluded that by following this training the 

participants gained new insights and knowledge in using social media to market their local products. 

Also, training participants get the opportunity to increase their promotions and sales effectively and 

efficiently without having to sell directly (face to face) and of course, it could have an impact on 

increasing their income. 

It could be recommended that the grouping of local products from Segara Jaya village which owned by 

each participant should have to do to show the superiority and uniqueness of each product to be offered 

through social media accounts. Moreover, collecting data of participants who have activated their 

social media accounts so that they could continue to be monitored to what extent their online 

marketing developments have made. Therefore, it is necessary to conduct periodic evaluations of the 

social media account from the participants in promoting and selling their local products so that they 

could succeed in the future. 
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INTRODUCTION 

In the current era of globalization, information technology makes it easy for people to access 

information. The community benefits from this information so that they can exchange information 

from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently, 

the development of information technology is developing very rapidly. This could be seen from the 

existence of various small to large business activities utilizing information technology to run their 

businesses. One of the marketing strategies which is appropriate and effective in this globalization era 

is online marketing through social media (Pribadi et al., 2018). The emergence of online marketing via 

social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing" 

which is a product or service marketing technique to produce business through information from one 

social media account to another social media account (Pratama, 2017). The use of this marketing 

strategy makes it easy to reach the target market to influence the sales volume and profit revenue to 

become higher (Pradiani, 2017). 

Social media is essentially an internet-based technology that facilitates one's conversation. The 

existence of social media itself could be an effective solution in running technology-based businesses, 

such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for 

entrepreneurs or companies must use carefully the social media, it caused by social media has two 

promotional roles that are interrelated between entrepreneurs/companies to customers and customers to 

customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as 

a media to promote home industry products or local products in an area that has a uniqueness. This 

social media is used as a promotional tool because it has a direct response to its users. Nowadays there 

have been many accounts appearing on social media that are used more widely to market home 

industry products or local products. The benefits gained by using social media in promoting products 

include low-cost promotional costs, brand building, and a means to promote efficient products to 

consumers (Misnawati and Yusriadi, 2018). 

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great 

activity and potential to be able to develop and market widely for its superior products through social 

media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove 

forest tourism, love bridges, and water games such as duck bikes), local products in the form of 

seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi 

batik. All of these products will certainly improve and help the Segara Jaya village income source and 

be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However, 

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce, 

especially seafood. These local products are felt to be still not developing rapidly and there are several 

obstacles faced, including not optimal product packaging, product identity that has not been 

systematically recorded, the lack of a promotional budget, and no less important product marketing 

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya 

community are still not widely known by the society outside of this village. Seeing the phenomena and 

problem that arise now is how to motivate and educate the people of the Segara Jaya village 

community regarding the importance of conducting marketing strategies through online marketing so 

that their businesses could be more advanced and target a wider market share by starting to use social 

media such as Facebook, Twitter, Instagram, and also e-commerce such as Shopee, Tokedia, Bukalapak 

and many more. By doing this training or community development, the aim is to open up their insight 

on promoting their products to a wider market by utilizing social media like Facebook, Twitter, 

Instagram, and e-commerce (online buying and selling sites). It is hoped that this training will help 

develop greater opportunities and more business opportunities towards their local products 

(Widyaningrum, 2016). Besides, this training will have a positive impact on increasing sales of their 

products in the future (Pradiani, 2017). 
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CONCLUSIONS AND RECOMMENDATION 

Marketing strategies with social media for local products that have been given to the people in Segara 

Jaya Village have received very good and positive responses. This was seen from the response of the 

participants who were enthusiastic about trying to activate their social media accounts to implement 

how to market their local products. Overall, it could be concluded that by following this training the 

participants gained new insights and knowledge in using social media to market their local products. 

Also, training participants get the opportunity to increase their promotions and sales effectively and 

efficiently without having to sell directly (face to face) and of course, it could have an impact on 

increasing their income. 

It could be recommended that the grouping of local products from Segara Jaya village which owned by 

each participant should have to do to show the superiority and uniqueness of each product to be offered 

through social media accounts. Moreover, collecting data of participants who have activated their 

social media accounts so that they could continue to be monitored to what extent their online 

marketing developments have made. Therefore, it is necessary to conduct periodic evaluations of the 

social media account from the participants in promoting and selling their local products so that they 

could succeed in the future. 
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INTRODUCTION 

In the current era of globalization, information technology makes it easy for people to access 

information. The community benefits from this information so that they can exchange information 

from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently, 

the development of information technology is developing very rapidly. This could be seen from the 

existence of various small to large business activities utilizing information technology to run their 

businesses. One of the marketing strategies which is appropriate and effective in this globalization era 

is online marketing through social media (Pribadi et al., 2018). The emergence of online marketing via 

social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing" 

which is a product or service marketing technique to produce business through information from one 

social media account to another social media account (Pratama, 2017). The use of this marketing 

strategy makes it easy to reach the target market to influence the sales volume and profit revenue to 

become higher (Pradiani, 2017). 

Social media is essentially an internet-based technology that facilitates one's conversation. The 

existence of social media itself could be an effective solution in running technology-based businesses, 

such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for 

entrepreneurs or companies must use carefully the social media, it caused by social media has two 

promotional roles that are interrelated between entrepreneurs/companies to customers and customers to 

customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as 

a media to promote home industry products or local products in an area that has a uniqueness. This 

social media is used as a promotional tool because it has a direct response to its users. Nowadays there 

have been many accounts appearing on social media that are used more widely to market home 

industry products or local products. The benefits gained by using social media in promoting products 

include low-cost promotional costs, brand building, and a means to promote efficient products to 

consumers (Misnawati and Yusriadi, 2018). 

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great 

activity and potential to be able to develop and market widely for its superior products through social 

media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove 

forest tourism, love bridges, and water games such as duck bikes), local products in the form of 

seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi 

batik. All of these products will certainly improve and help the Segara Jaya village income source and 

be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However, 

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce, 

especially seafood. These local products are felt to be still not developing rapidly and there are several 

obstacles faced, including not optimal product packaging, product identity that has not been 

systematically recorded, the lack of a promotional budget, and no less important product marketing 

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya 

community are still not widely known by the society outside of this village. Seeing the phenomena and 

problem that arise now is how to motivate and educate the people of the Segara Jaya village 

community regarding the importance of conducting marketing strategies through online marketing so 

that their businesses could be more advanced and target a wider market share by starting to use social 

media such as Facebook, Twitter, Instagram, and also e-commerce such as Shopee, Tokedia, Bukalapak 

and many more. By doing this training or community development, the aim is to open up their insight 

on promoting their products to a wider market by utilizing social media like Facebook, Twitter, 

Instagram, and e-commerce (online buying and selling sites). It is hoped that this training will help 

develop greater opportunities and more business opportunities towards their local products 

(Widyaningrum, 2016). Besides, this training will have a positive impact on increasing sales of their 

products in the future (Pradiani, 2017). 

L

I

T

E

R

A

T

U

R

E

 

R

E

V

I

E

W

 

P

r

o

m

o

t

i

o

n

 

i

s

 

a

n

 

a

c

t

i

v

i

t

y

 

i

n

 

m

a

r

k

e

t

i

n

g

 

c

a

r

r

i

e

d

 

o

u

t

 

b

y

 

i

n

t

r

o

d

u

c

i

n

g

 

g

o

o

d

s

 

o

r

 

s

e

r

v

i

c

e

s

 

t

o

 

t

h

e

 

c

o

m

m

u

n

i

t

y

 

w

h

e

r

e

 

t

h

e

 

t

a

r

g

e

t

 

i

s

 

t

o

 

i

n

c

r

e

a

s

e

 

s

a

l

e

s

 

a

n

d

 

c

u

s

t

o

m

e

r

 

s

a

t

i

s

f

a

c

t

i

o

n

 

i

n

 

t

h

e

 

l

o

n

g

 

r

u

n

 

(

S

u

h

e

n

d

r

a

 

a

n

d

 

I

n

d

r

i

a

n

t

o

,

 

2

0

1

4

)

.

 

P

r

o

m

o

t

i

o

n

 

c

a

n

 

b

e

 

u

s

e

d

 

a

s

 

a

 

m

a

r

k

e

t

i

n

g

 

t

o

o

l

 

t

o

 

i

n

f

l

u

e

n

c

e

 

c

o

n

s

u

m

e

r

s

,

 

b

o

t

h

 

d

i

r

e

c

t

l

y

 

a

n

d

 

i

n

d

i

r

e

c

t

l

y

.

 

T

w

o

 

t

y

p

e

s

 

o

f

 

m

a

r

k

e

t

i

n

g

 

c

a

n

 

b

e

 

a

p

p

l

i

e

d

 

b

y

 

e

n

t

r

e

p

r

e

n

e

u

r

s

 

o

r

 

c

o

m

p

a

n

i

e

s

 

(

T

j

i

p

t

o

n

o

,

 

2

0

1

5

)

,

 

t

h

e

 

f

i

r

s

t

 

i

s

 

o

f

f

l

i

n

e

 

m

a

r

k

e

t

i

n

g

 

o

r

 

t

r

a

d

i

t

i

o

n

a

l

 

m

a

r

k

e

t

i

n

g

 

w

h

i

c

h

 

i

s

 

d

o

n

e

 

b

y

 

f

i

n

d

i

n

g

 

c

u

s

t

o

m

e

r

s

 

o

r

 

c

l

i

e

n

t

s

 

t

h

r

o

u

g

h

 

f

a

c

e

-

t

o

-

f

a

c

e

 

m

e

e

t

i

n

g

s

 

w

i

t

h

 

t

h

o

s

e

 

w

h

o

 

m

i

g

h

t

 

b

e

 

i

n

t

e

r

e

s

t

e

d

 

i

n

 

b

e

c

o

m

i

n

g

 

c

u

s

t

o

m

e

r

s

 

o

r

 

c

l

i

e

n

t

s

.

 

S

e

c

o

n

d

,

 

m

a

r

k

e

t

i

n

g

 

t

h

a

t

 

u

s

e

s

 

a

 

w

e

b

s

i

t

e

 

a

s

 

a

 

m

a

r

k

e

t

i

n

g

 

m

e

d

i

u

m

 

i

s

 

k

n

o

w

n

 

a

s

 

o

n

l

i

n

e

 

m

a

r

k

e

t

i

n

g

.

 

I

n

 

c

o

n

n

e

c

t

i

o

n

 

w

i

t

h

 

t

h

e

 

p

r

e

s

e

n

c

e

 

o

f

 

i

n

f

o

r

m

a

t

i

o

n

 

t

e

c

h

n

o

l

o

g

y

,

 

p

r

o

m

o

t

i

o

n

 

c

a

n

 

b

e

 

d

o

n

e

 

o

n

l

i

n

e

 

s

o

 

t

h

a

t

 

t

h

e

 

e

f

f

e

c

t

i

v

e

n

e

s

s

 

o

f

 

b

u

s

i

n

e

s

s

 

p

e

r

f

o

r

m

a

n

c

e

 

i

s

 

a

c

h

i

e

v

e

d

,

 

c

o

u

p

l

e

d

 

w

i

t

h

 

t

h

e

 

u

s

e

 

o

f

 

l

e

s

s

 

e

n

e

r

g

y

 

a

n

d

 

c

a

p

i

t

a

l

.

 

O

n

l

i

n

e

 

m

a

r

k

e

t

i

n

g

 

i

s

 

t

h

e

 

d

e

v

e

l

o

p

m

e

n

t

 

o

f

 

t

r

a

d

i

t

i

o

n

a

l

 

m

a

r

k

e

t

i

n

g

 

w

h

e

r

e

 

t

h

e

 

a

p

p

l

i

c

a

t

i

o

n

 

o

f

 

m

a

r

k

e

t

i

n

g

 

u

s

e

d

 

a

d

o

p

t

s

 

i

n

t

e

r

n

e

t

 

m

e

d

i

a

 

(

R

a

m

a

d

h

a

n

,

 

2

0

1

7

)

.

 

E

n

t

r

e

p

r

e

n

e

u

r

s

 

o

r

 

c

o

m

p

a

n

i

e

s

 

s

e

e

 

t

h

a

t

 

i

n

t

e

r

n

e

t

 

u

s

e

r

s

 

b

e

c

o

m

e

 

e

a

s

y

 

t

a

r

g

e

t

s

 

f

o

r

 

t

h

e

i

r

 

b

u

s

i

n

e

s

s

 

i

n

 

t

h

e

 

f

u

t

u

r

e

.

 

D

i

g

i

t

a

l

 

a

d

v

e

r

t

i

s

i

n

g

 

i

s

 

s

t

a

r

t

i

n

g

 

t

o

 

b

e

c

o

m

e

 

a

 

t

r

e

n

d

 

i

n

 

t

h

e

 

i

n

t

e

r

n

e

t

 

e

r

a

.

 

T

h

e

 

b

r

a

n

d

 

o

w

n

e

r

s

 

b

e

g

a

n

 

t

o

 

m

a

k

e

 

d

i

g

i

t

a

l

 

m

e

d

i

a

 

a

 

n

e

w

 

p

r

o

m

o

t

i

o

n

a

l

 

a

n

d

 

m

a

r

k

e

t

i

n

g

 

m

e

d

i

a

.

 

T

h

e

y

 

g

r

a

d

u

a

l

l

y

 

b

e

g

a

n

 

t

o

 

a

b

a

n

d

o

n

 

c

o

n

v

e

n

t

i

o

n

a

l

 

m

a

r

k

e

t

i

n

g

/

t

r

a

d

i

t

i

o

n

a

l

 

s

w

i

t

c

h

 

t

o

 

m

o

d

e

r

n

 

m

a

r

k

e

t

i

n

g

 

t

h

r

o

u

g

h

 

d

i

g

i

t

a

l

 

m

a

r

k

e

t

i

n

g

,

 

s

u

c

h

 

a

s

 

s

o

c

i

a

l

 

m

e

d

i

a

 

n

e

t

w

o

r

k

i

n

g

 

(

M

i

s

n

a

w

a

t

i

 

a

n

d

 

Y

u

s

r

i

a

d

i

,

 

2

0

1

8

)

.

 

S

e

e

i

n

g

 

t

h

e

 

i

n

c

r

e

a

s

i

n

g

 

n

u

m

b

e

r

 

o

f

 

u

s

e

r

s

,

 

s

o

c

i

a

l

 

m

e

d

i

a

 

c

a

n

 

b

e

 

a

 

p

l

a

c

e

 

t

o

 

i

n

c

r

e

a

s

e

 

p

r

o

f

i

t

s

 

a

n

d

 

e

x

p

a

n

d

 

b

u

s

i

n

e

s

s

 

(

P

r

a

t

a

m

a

,

 

2

0

1

7

)

.

 

S

o

c

i

a

l

 

m

e

d

i

a

 

h

a

s

 

c

h

a

n

g

e

d

 

h

o

w

 

c

o

n

s

u

m

e

r

s

 

i

n

t

e

r

a

c

t

 

a

n

d

 

h

o

w

 

c

o

m

p

a

n

i

e

s

 

m

a

r

k

e

t

 

p

r

o

d

u

c

t

s

.

 

T

h

e

 

e

x

i

s

t

e

n

c

e

 

o

f

 

s

o

c

i

a

l

 

m

e

d

i

a

 

s

i

t

e

s

 

i

s

 

a

 

g

o

o

d

 

b

u

s

i

n

e

s

s

 

o

p

p

o

r

t

u

n

i

t

y

 

t

o

 

m

a

r

k

e

t

 

o

r

 

p

r

o

m

o

t

e

 

p

r

o

d

u

c

t

s

 

t

o

 

b

e

 

s

o

l

d

.

 

W

i

t

h

 

s

o

c

i

a

l

 

n

e

t

w

o

r

k

s

 

c

o

m

m

u

n

i

c

a

t

i

o

n

 

a

n

d

 

t

r

a

n

s

a

c

t

i

o

n

s

 

c

o

u

l

d

 

b

e

 

d

o

n

e

 

i

n

 

r

e

a

l

-

t

i

m

e

 

a

n

d

 

c

o

u

l

d

 

b

e

 

g

l

o

b

a

l

.

 

F

r

o

m

 

a

 

b

u

s

i

n

e

s

s

 

p

o

i

n

t

 

o

f

 

v

i

e

w

,

 

s

o

c

i

a

l

 

m

e

d

i

a

 

i

s

 

a

 

p

l

a

c

e

,

 

a

i

d

s

,

 

a

 

s

e

r

v

i

c

e

 

t

h

a

t

 

a

l

l

o

w

s

 

i

n

d

i

v

i

d

u

a

l

s

 

t

o

 

e

x

p

r

e

s

s

 

t

h

e

m

s

e

l

v

e

s

 

t

o

 

m

e

e

t

 

a

n

d

 

s

h

a

r

e

 

w

i

t

h

 

o

t

h

e

r

 

c

o

l

l

e

a

g

u

e

s

 

t

h

r

o

u

g

h

 

i

n

t

e

r

n

e

t

 

t

e

c

h

n

o

l

o

g

y

.

 

A

c

c

o

r

d

i

n

g

 

t

o

 

K

o

t

l

e

r

 

a

n

d

 

K

e

l

l

e

r

 

(

2

0

1

6

)

,

 

s

o

c

i

a

l

 

m

e

d

i

a

 

i

s

 

a

 

m

e

a

n

s

 

f

o

r

 

c

o

n

s

u

m

e

r

s

 

t

o

 

s

h

a

r

e

 

t

e

x

t

,

 

i

m

a

g

e

,

 

v

i

d

e

o

,

 

a

n

d

 

a

u

d

i

o

 

i

n

f

o

r

m

a

t

i

o

n

 

w

i

t

h

 

o

n

e

 

a

n

o

t

h

e

r

 

a

n

d

 

w

i

t

h

 

c

o

m

p

a

n

i

e

s

 

a

n

d

 

v

i

c

e

 

v

e

r

s

a

.

 

S

o

c

i

a

l

 

m

e

d

i

a

 

i

t

s

e

l

f

 

c

o

u

l

d

 

h

a

v

e

 

a

 

p

o

s

i

t

i

v

e

 

o

r

 

n

e

g

a

t

i

v

e

 

f

u

n

c

t

i

o

n

,

 

d

e

p

e

n

d

i

n

g

 

o

n

 

i

t

s

 

u

s

e

.

 

T

j

i

p

t

o

n

o

 

(

2

0

1

5

)

 

s

a

i

d

 

t

h

a

t

 

s

o

c

i

a

l

 

m

e

d

i

a

 

i

s

 

j

u

s

t

 

o

n

e

 

s

e

t

 

o

f

 

n

e

w

 

t

o

o

l

s

,

 

n

e

w

 

t

e

c

h

n

o

l

o

g

i

e

s

 

t

h

a

t

 

m

a

k

e

 

u

s

 

m

o

r

e

 

e

f

f

i

c

i

e

n

t

 

i

n

 

d

e

a

l

i

n

g

 

w

i

t

h

 

a

n

d

 

b

u

i

l

d

i

n

g

 

r

e

l

a

t

i

o

n

s

h

i

p

s

 

w

i

t

h

 

o

u

r

 

c

u

s

t

o

m

e

r

s

 

a

n

d

 

p

r

o

s

p

e

c

t

s

.

 

S

o

c

i

a

l

 

m

e

d

i

a

 

a

s

 

a

n

 

o

n

l

i

n

e

 

m

e

d

i

a

 

w

i

t

h

 

v

a

r

i

o

u

s

 

c

o

n

v

e

n

i

e

n

c

e

 

f

e

a

t

u

r

e

s

 

t

h

a

t

 

c

o

u

l

d

 

b

e

 

o

b

t

a

i

n

e

d

 

b

y

 

i

t

s

 

u

s

e

r

s

,

 

c

o

u

l

d

 

e

a

s

i

l

y

 

p

a

r

t

i

c

i

p

a

t

e

,

 

s

h

a

r

e

 

i

n

 

o

t

h

e

r

 

v

i

r

t

u

a

l

 

w

o

r

l

d

s

 

(

M

a

t

t

h

e

w

s

,

 

2

0

1

5

)

.

 

I

t

 

c

a

l

l

e

d

 

s

o

c

i

a

l

 

n

e

t

w

o

r

k

i

n

g

 

b

e

c

a

u

s

e

 

o

f

 

i

t

s

 

a

b

i

l

i

t

y

 

t

o

 

c

o

n

n

e

c

t

 

q

u

i

c

k

l

y

 

b

e

t

w

e

e

n

 

o

n

e

 

c

o

m

m

u

n

i

t

y

 

d

o

m

a

i

n

 

w

i

t

h

 

o

t

h

e

r

 

c

o

m

m

u

n

i

t

i

e

s

 

s

o

 

t

h

a

t

 

t

h

e

s

e

 

o

p

p

o

r

t

u

n

i

t

i

e

s

 

c

o

u

l

d

 

e

a

s

i

l

y

 

b

e

 

u

s

e

d

 

f

o

r

 

b

u

s

i

n

e

s

s

.

 

T

o

d

a

y

,

 

s

o

c

i

a

l

 

m

e

d

i

a

 

h

a

s

 

a

n

 

i

m

p

o

r

t

a

n

t

 

r

o

l

e

 

i

n

 

m

a

r

k

e

t

i

n

g

 

s

t

r

a

t

e

g

i

e

s

 

f

o

r

 

s

m

a

l

l

 

a

n

d

 

l

a

r

g

e

 

b

u

s

i

n

e

s

s

e

s

.

 

T

h

e

 

a

d

v

a

n

t

a

g

e

s

 

g

a

i

n

e

d

 

b

y

 

m

a

r

k

e

t

i

n

g

 

t

h

r

o

u

g

h

 

s

o

c

i

a

l

 

m

e

d

i

a

 

i

n

c

l

u

d

e

 

a

s

 

a

 

m

e

a

n

s

 

o

f

 

c

o

m

m

u

n

i

c

a

t

i

n

g

 

w

i

t

h

 

c

o

n

s

u

m

e

r

s

,

 

a

s

 

a

 

m

e

d

i

a

 

t

o

 

c

o

l

l

a

b

o

r

a

t

e

 

i

f

 

t

h

e

r

e

 

i

s

 

c

o

n

s

u

m

e

r

 

d

i

s

s

a

t

i

s

f

a

c

t

i

o

n

,

 

a

s

 

a

 

p

r

o

m

o

t

i

o

n

a

l

 

m

e

d

i

a

,

 

a

n

d

 

b

r

a

n

d

 

b

u

i

l

d

i

n

g

 

(

S

u

r

y

a

n

i

,

 

2

0

1

4

)

.

 

S

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

m

e

a

n

s

 

t

h

a

t

 

o

n

l

i

n

e

 

p

r

o

m

o

t

i

o

n

 

o

f

 

m

e

d

i

a

 

w

i

t

h

 

t

h

e

 

i

n

v

o

l

v

e

m

e

n

t

 

o

f

 

t

h

e

 

c

o

m

m

u

n

i

t

y

 

t

o

 

f

o

r

m

 

a

 

m

a

r

k

e

t

 

i

n

 

c

y

b

e

r

s

p

a

c

e

 

(

K

o

t

l

e

r

 

a

n

d

 

K

e

l

l

e

r

,

 

2

0

1

6

)

.

 

B

a

s

e

d

 

o

n

 

S

o

l

e

k

h

a

n

 

a

n

d

 

W

i

n

a

r

s

o

 

(

2

0

1

6

)

,

 

s

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

i

s

 

a

n

 

o

n

l

i

n

e

 

m

a

r

k

e

t

i

n

g

 

e

f

f

o

r

t

 

b

y

 

c

r

e

a

t

i

n

g

 

v

i

s

i

b

i

l

i

t

y

,

 

t

h

e

 

e

x

i

s

t

e

n

c

e

,

 

a

n

d

 

e

x

i

s

t

e

n

c

e

 

o

f

 

a

 

w

e

b

s

i

t

e

 

o

n

 

s

o

c

i

a

l

 

m

e

d

i

a

 

n

e

t

w

o

r

k

s

 

(

s

o

c

i

a

l

 

m

e

d

i

a

 

n

e

t

w

o

r

k

s

)

 

s

u

c

h

 

a

s

 

F

a

c

e

b

o

o

k

,

 

T

w

i

t

t

e

r

,

 

I

n

s

t

a

g

r

a

m

,

 

E

-

c

o

m

m

e

r

c

e

 

a

n

d

 

e

v

e

n

 

Y

o

u

t

u

b

e

.

 

I

n

 

b

r

i

e

f

,

 

s

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

i

s

 

m

a

r

k

e

t

i

n

g

 

e

f

f

o

r

t

s

 

t

h

a

t

 

u

s

e

 

s

o

c

i

a

l

 

m

e

d

i

a

 

a

s

 

a

 

c

h

a

n

n

e

l

.

 

S

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

i

s

 

a

 

m

a

r

k

e

t

i

n

g

 

p

r

o

c

e

s

s

 

c

a

r

r

i

e

d

 

o

u

t

 

t

h

r

o

u

g

h

 

t

h

i

r

d

 

p

a

r

t

i

e

s

,

 

n

a

m

e

l

y

 

s

o

c

i

a

l

 

m

e

d

i

a

-

b

a

s

e

d

 

w

e

b

s

i

t

e

s

 

(

W

i

d

y

a

n

i

n

g

r

u

m

,

 

2

0

1

6

)

.

 

M

a

n

y

 

s

o

c

i

a

l

 

m

e

d

i

a

 

c

o

u

l

d

 

b

e

 

u

s

e

d

 

f

o

r

 

m

a

r

k

e

t

i

n

g

 

o

r

 

p

r

o

m

o

t

i

n

g

 

a

 

p

r

o

d

u

c

t

 

o

r

 

s

e

r

v

i

c

e

.

 

T

h

e

 

r

i

s

e

 

o

f

 

s

o

c

i

a

l

 

m

e

d

i

a

-

b

a

s

e

d

 

w

e

b

s

i

t

e

s

 

i

n

 

I

n

d

o

n

e

s

i

a

 

r

e

q

u

i

r

e

s

 

a

 

c

o

m

p

a

n

y

 

t

o

 

p

a

y

 

m

o

r

e

 

a

t

t

e

n

t

i

o

n

 

t

o

 

t

h

e

 

q

u

a

l

i

t

y

 

o

f

 

s

e

r

v

i

c

e

s

 

t

o

 

p

r

o

d

u

c

t

s

 

m

a

r

k

e

t

e

d

,

 

t

h

i

s

 

w

i

l

l

 

c

e

r

t

a

i

n

l

y

 

h

a

v

e

 

a

n

 

i

m

p

a

c

t

 

o

n

 

s

a

t

i

s

f

a

c

t

i

o

n

 

f

o

r

 

c

u

s

t

o

m

e

r

s

 

a

n

d

 

w

i

l

l

 

a

l

s

o

 

a

f

f

e

c

t

 

t

h

e

i

r

 

l

o

y

a

l

t

y

 

(

H

a

r

o

 

e

t

 

a

l

.

,

 

2

0

1

9

)

.

 

T

h

r

o

u

g

h

 

t

h

i

s

 

m

e

d

i

a

,

 

c

o

m

p

a

n

i

e

s

 

o

r

 

b

r

a

n

d

s

 

c

o

u

l

d

 

c

o

n

d

u

c

t

 

s

t

r

u

c

t

u

r

e

d

 

a

n

d

 

t

a

r

g

e

t

e

d

 

p

r

o

m

o

t

i

o

n

s

.

 

I

n

 

a

d

d

i

t

i

o

n

 

t

o

 

m

a

r

k

e

t

i

n

g

 

c

o

n

t

e

n

t

,

 

S

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

a

l

s

o

 

m

a

r

k

e

t

s

 

b

r

a

n

d

s

.

 

T

h

e

 

p

u

r

p

o

s

e

 

o

f

 

b

r

a

n

d

 

m

a

r

k

e

t

i

n

g

 

h

e

r

e

 

i

s

 

t

o

 

i

n

t

r

o

d

u

c

e

 

t

h

e

 

b

r

a

n

d

 

(

i

n

 

g

e

n

e

r

a

l

)

 

t

o

 

t

h

e

 

c

o

m

m

u

n

i

t

y

 

a

s

 

a

 

w

h

o

l

e

 

o

r

 

o

f

t

e

n

 

r

e

f

e

r

r

e

d

 

t

o

 

a

s

 

b

r

a

n

d

 

a

w

a

r

e

n

e

s

s

 

(

K

o

t

l

e

r

 

a

n

d

 

K

e

l

l

e

r

,

 

2

0

1

6

)

.

 

B

y

 

i

n

t

r

o

d

u

c

i

n

g

 

a

 

b

r

a

n

d

 

a

n

d

 

g

i

v

i

n

g

 

a

 

g

o

o

d

 

i

m

p

r

e

s

s

i

o

n

,

 

t

h

e

 

p

u

b

l

i

c

 

t

r

u

s

t

 

w

o

u

l

d

 

i

n

c

r

e

a

s

e

 

a

n

d

 

c

o

u

l

d

 

i

n

c

r

e

a

s

e

 

t

h

e

 

c

o

n

v

e

r

s

i

o

n

 

o

f

 

p

r

o

m

o

t

i

o

n

s

 

t

o

 

s

a

l

e

s

 

(

S

u

k

r

i

 

a

n

d

 

A

r

i

s

a

n

d

i

,

 

2

0

1

7

)

.

 

A

c

c

o

r

d

i

n

g

 

t

o

 

T

j

i

p

t

o

n

o

 

(

2

0

1

5

)

 

i

n

 

A

m

a

n

u

 

(

2

0

1

7

)

,

 

s

o

c

i

a

l

 

m

e

d

i

a

 

i

s

 

g

r

o

u

p

e

d

 

i

n

t

o

 

f

i

v

e

 

t

y

p

e

s

:

 

E

g

o

c

e

n

t

r

i

c

s

 

s

i

t

e

s

 

A

l

l

o

w

s

 

u

s

e

r

s

 

t

o

 

c

r

e

a

t

e

 

a

 

p

r

o

f

i

l

e

 

o

f

 

t

h

e

m

s

e

l

v

e

s

 

o

n

 

a

 

v

i

r

t

u

a

l

 

p

l

a

t

f

o

r

m

,

 

w

h

i

c

h

 

t

h

e

n

 

f

a

c

i

l

i

t

a

t

e

s

 

c

o

n

s

t

r

u

c

t

i

o

n

 

a

n

d

 

i

d

e

n

t

i

t

y

 

c

o

n

n

e

c

t

i

o

n

s

.

 

C

o

m

m

u

n

i

t

y

 

s

i

t

e

s

 

I

m

i

t

a

t

i

n

g

 

r

e

a

l

-

w

o

r

l

d

 

c

o

m

m

u

n

i

t

y

,

 

t

h

u

s

 

a

l

l

o

w

i

n

g

 

g

r

o

u

p

s

 

t

o

 

f

o

r

m

.

 

O

p

p

o

r

t

u

n

i

s

t

i

c

 

s

i

t

e

s

 

E

n

a

b

l

e

s

 

t

h

e

 

f

o

r

m

a

t

i

o

n

 

o

f

 

v

a

r

i

o

u

s

 

s

o

c

i

a

l

 

o

r

g

a

n

i

z

a

t

i

o

n

s

 

o

f

 

u

s

e

r

s

 

a

n

d

 

f

a

c

i

l

i

t

a

t

e

s

 

b

u

s

i

n

e

s

s

 

c

o

n

n

e

c

t

i

o

n

s

.

 

P

a

s

s

i

o

n

-

c

e

n

t

r

i

c

 

s

i

t

e

s

 

E

n

a

b

l

e

s

 

u

s

e

r

s

 

t

o

 

c

o

n

n

e

c

t

 

b

a

s

e

d

 

o

n

 

i

n

t

e

r

e

s

t

s

 

a

n

d

 

h

o

b

b

i

e

s

.

 

M

e

d

i

a

 

s

h

a

r

i

n

g

 

s

i

t

e

s

 

A

l

l

o

w

s

 

u

s

e

r

s

 

t

o

 

s

h

a

r

e

 

m

e

d

i

a

,

 

s

u

c

h

 

a

s

 

i

m

a

g

e

s

,

 

a

u

d

i

o

,

 

a

n

d

 

v

i

d

e

o

.

 

M

A

T

E

R

I

A

L

 

A

N

D

 

M

E

T

H

O

D

 

T

h

e

 

m

e

t

h

o

d

 

o

f

 

a

p

p

r

o

a

c

h

 

i

n

 

c

o

m

m

u

n

i

t

y

 

d

e

v

e

l

o

p

m

e

n

t

 

i

s

 

t

h

e

 

P

R

A

 

(

P

a

r

t

i

c

i

p

a

t

o

r

y

 

R

u

r

a

l

 

A

p

p

r

a

i

s

a

l

)

 

w

h

e

r

e

 

a

 

g

r

o

u

p

 

a

p

p

r

o

a

c

h

 

m

e

t

h

o

d

 

t

h

a

t

 

a

l

l

o

w

s

 

v

i

l

l

a

g

e

r

s

 

t

o

 

s

h

a

r

e

,

 

i

m

p

r

o

v

e

 

a

n

d

 

a

n

a

l

y

z

e

 

t

h

e

i

r

 

k

n

o

w

l

e

d

g

e

 

o

f

 

v

i

l

l

a

g

e

 

c

o

n

d

i

t

i

o

n

s

 

a

n

d

 

l

i

f

e

,

 

a

s

 

w

e

l

l

 

a

s

 

m

a

k

i

n

g

 

p

l

a

n

s

 

a

n

d

 

f

u

r

t

h

e

r

 

a

c

t

i

o

n

.

 

T

h

e

 

P

R

A

 

m

e

t

h

o

d

 

i

s

 

c

a

r

r

i

e

d

 

o

u

t

 

b

y

 

i

n

v

o

l

v

i

n

g

 

m

o

r

e

 

"

i

n

s

i

d

e

r

s

"

 

c

o

n

s

i

s

t

i

n

g

 

o

f

 

a

l

l

 

s

t

a

k

e

h

o

l

d

e

r

s

,

 

f

a

c

i

l

i

t

a

t

e

d

 

b

y

 

o

u

t

s

i

d

e

r

s

 

w

h

o

 

f

u

n

c

t

i

o

n

 

a

s

 

s

p

e

a

k

e

r

s

 

o

r

 

f

a

c

i

l

i

t

a

t

o

r

s

.

 

T

h

e

 

b

a

s

i

c

 

c

o

n

c

e

p

t

i

o

n

 

o

f

 

t

h

e

 

P

R

A

 

v

i

e

w

 

i

s

 

a

n

 

a

p

p

r

o

a

c

h

 

t

h

a

t

 

e

m

p

h

a

s

i

z

e

s

 

c

o

m

m

u

n

i

t

y

 

i

n

v

o

l

v

e

m

e

n

t

 

i

n

 

t

h

e

 

o

v

e

r

a

l

l

 

a

c

t

i

v

i

t

y

.

 

T

h

e

 

P

R

A

 

m

e

t

h

o

d

 

a

i

m

s

 

t

o

 

m

a

k

e

 

t

h

e

 

c

o

m

m

u

n

i

t

y

 

m

e

m

b

e

r

s

 

a

s

 

r

e

s

e

a

r

c

h

e

r

s

,

 

p

l

a

n

n

e

r

s

,

 

a

n

d

 

i

m

p

l

e

m

e

n

t

e

r

s

 

o

f

 

d

e

v

e

l

o

p

m

e

n

t

 

p

r

o

g

r

a

m

s

 

a

n

d

 

n

o

t

 

j

u

s

t

 

o

b

j

e

c

t

s

 

o

f

 

d

e

v

e

l

o

p

m

e

n

t

.

 

T

h

e

 

t

e

c

h

n

i

q

u

e

 

u

s

e

d

 

i

n

 

c

o

m

m

u

n

i

t

y

 

d

e

v

e

l

o

p

m

e

n

t

 

i

s

 

t

h

r

o

u

g

h

 

c

o

u

n

s

e

l

i

n

g

,

 

s

i

m

u

l

a

t

i

o

n

s

,

 

a

n

d

 

d

e

m

o

n

s

t

r

a

t

i

o

n

s

.

 

T

h

e

 

t

o

o

l

s

 

u

s

e

d

 

i

n

 

t

h

e

 

P

R

A

 

m

e

t

h

o

d

 

e

m

p

h

a

s

i

z

e

 

t

h

e

 

l

e

v

e

l

 

o

f

 

p

a

r

t

i

c

i

p

a

t

i

o

n

 

o

f

 

v

i

l

l

a

g

e

r

s

 

i

n

 

p

r

a

c

t

i

c

e

 

i

n

 

t

h

e

 

f

i

e

l

d

.

 

T

h

i

s

 

p

r

o

c

e

s

s

 

w

i

l

l

 

e

m

p

o

w

e

r

 

t

h

e

 

c

o

m

m

u

n

i

t

y

 

a

n

d

 

p

r

o

v

i

d

e

 

t

h

e

m

 

w

i

t

h

 

o

p

p

o

r

t

u

n

i

t

i

e

s

 

t

o

 

c

a

r

r

y

 

o

u

t

 

a

c

t

i

v

i

t

i

e

s

 

i

n

 

s

o

l

v

i

n

g

 

t

h

e

i

r

 

p

r

o

b

l

e

m

s

 

b

e

t

t

e

r

 

t

h

a

n

 

t

h

r

o

u

g

h

 

e

x

t

e

r

n

a

l

 

i

n

t

e

r

v

e

n

t

i

o

n

 

(

P

r

i

b

a

d

i

 

e

t

 

a

l

.

,

 

2

0

1

7

)

.

 

I

n

 

t

h

i

s

 

c

a

s

e

,

 

t

h

e

 

p

a

r

t

n

e

r

 

i

s

 

t

h

e

 

v

i

l

l

a

g

e

 

c

o

m

m

u

n

i

t

y

 

o

f

 

S

e

g

a

r

a

 

J

a

y

a

 

a

s

 

m

a

n

y

 

a

s

 

3

0

 

p

a

r

t

i

c

i

p

a

n

t

s

 

w

h

o

 

a

l

r

e

a

d

y

 

h

a

v

e

 

t

h

e

i

r

 

b

u

s

i

n

e

s

s

e

s

 

b

e

c

o

m

e

 

t

h

e

 

s

u

b

j

e

c

t

 

o

f

 

t

h

e

 

c

o

m

m

u

n

i

t

y

 

d

e

v

e

l

o

p

m

e

n

t

 

p

r

o

j

e

c

t

.

 

T

h

o

s

e

 

w

h

o

 

w

i

l

l

 

p

a

r

t

i

c

i

p

a

t

e

 

i

n

 

t

h

i

s

 

c

o

m

m

u

n

i

t

y

 

d

e

v

e

l

o

p

m

e

n

t

 

c

a

n

 

i

m

p

r

o

v

e

 

t

h

e

i

r

 

a

b

i

l

i

t

i

e

s

 

t

o

 

b

e

 

b

e

t

t

e

r

 

t

h

a

n

 

b

e

f

o

r

e

.

 

I

n

 

t

h

i

s

 

c

o

m

m

u

n

i

t

y

 

d

e

v

e

l

o

p

m

e

n

t

 

t

r

a

i

n

i

n

g

,

 

t

h

e

 

p

e

o

p

l

e

 

o

f

 

S

e

g

a

r

a

 

J

a

y

a

 

v

i

l

l

a

g

e

 

w

i

l

l

 

b

e

 

t

h

e

 

s

u

b

j

e

c

t

 

w

h

o

 

w

i

l

l

 

l

e

a

r

n

 

t

h

e

 

m

a

t

e

r

i

a

l

 

p

r

e

s

e

n

t

e

d

 

r

e

l

a

t

e

d

 

t

o

 

o

n

l

i

n

e

 

m

a

r

k

e

t

i

n

g

 

t

h

r

o

u

g

h

 

s

o

c

i

a

l

 

m

e

d

i

a

 

s

u

c

h

 

a

s

 

F

a

c

e

b

o

o

k

,

 

T

w

i

t

t

e

r

,

 

I

n

s

t

a

g

r

a

m

,

 

a

n

d

 

E

-

C

o

m

m

e

r

c

e

 

(

S

h

o

p

p

e

,

 

T

o

k

o

p

e

d

i

a

,

 

a

n

d

 

B

u

k

a

l

a

p

a

k

)

.

 

A

f

t

e

r

 

t

h

i

s

 

t

r

a

i

n

i

n

g

,

 

t

h

e

 

p

a

r

t

i

c

i

p

a

n

t

s

 

a

r

e

 

e

x

p

e

c

t

e

d

 

t

o

 

b

e

 

a

b

l

e

 

t

o

 

u

n

d

e

r

s

t

a

n

d

 

t

h

e

 

o

n

l

i

n

e

 

m

a

r

k

e

t

i

n

g

 

s

t

r

a

t

e

g

i

e

s

 

o

f

 

a

 

p

r

o

d

u

c

t

,

 

a

b

l

e

 

t

o

 

h

a

v

e

 

o

n

e

 

s

o

c

i

a

l

 

m

e

d

i

a

 

a

c

c

o

u

n

t

 

f

o

r

 

p

r

o

m

o

t

i

n

g

 

t

h

e

i

r

 

b

u

s

i

n

e

s

s

,

 

a

n

d

 

f

i

n

a

l

l

y

,

 

t

h

e

y

 

a

r

e

 

e

x

p

e

c

t

e

d

 

t

o

 

b

e

 

a

b

l

e

 

t

o

 

a

p

p

l

y

 

t

h

e

 

u

s

e

 

o

f

 

s

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

t

o

 

t

h

e

i

r

 

b

u

s

i

n

e

s

s

 

p

r

o

d

u

c

t

s

.

 

R

E

S

U

L

T

 

A

N

D

 

D

I

S

C

U

S

S

I

O

N

 

T

h

i

s

 

s

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

t

r

a

i

n

i

n

g

 

w

a

s

 

u

s

i

n

g

 

c

o

u

n

s

e

l

i

n

g

 

a

n

d

 

d

e

m

o

n

s

t

r

a

t

i

o

n

 

t

e

c

h

n

i

q

u

e

s

 

i

n

 

f

r

o

n

t

 

o

f

 

t

h

e

 

p

a

r

t

i

c

i

p

a

n

t

s

.

 

T

h

e

 

s

t

e

p

s

 

c

o

n

s

i

s

t

 

o

f

 

t

h

e

 

o

p

e

n

i

n

g

 

s

e

s

s

i

o

n

,

 

a

n

 

e

x

p

l

a

n

a

t

i

o

n

 

s

e

s

s

i

o

n

 

o

n

 

s

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

s

t

r

a

t

e

g

i

e

s

,

 

a

 

d

i

s

c

u

s

s

i

o

n

 

s

e

s

s

i

o

n

 

(

Q

&

A

)

,

 

a

 

p

r

a

c

t

i

c

e

 

s

e

s

s

i

o

n

/

d

e

m

o

 

o

n

 

s

o

c

i

a

l

 

m

e

d

i

a

 

a

p

p

l

i

c

a

t

i

o

n

s

,

 

a

n

d

 

a

 

c

l

o

s

i

n

g

 

s

e

s

s

i

o

n

.

 

T

h

e

 

a

p

p

l

i

c

a

t

i

o

n

 

u

s

e

d

 

i

n

 

s

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

t

r

a

i

n

i

n

g

 

i

s

 

q

u

i

t

e

 

w

e

l

l

-

k

n

o

w

n

 

b

y

 

t

h

e

 

p

a

r

t

i

c

i

p

a

n

t

s

 

a

n

d

 

f

a

i

r

l

y

 

e

a

s

y

 

t

o

 

u

s

e

,

 

n

a

m

e

l

y

 

F

a

c

e

b

o

o

k

,

 

T

w

i

t

t

e

r

,

 

a

n

d

 

I

n

s

t

a

g

r

a

m

.

 

B

e

s

i

d

e

s

,

 

t

h

e

 

p

a

r

t

i

c

i

p

a

n

t

s

 

i

n

 

t

h

i

s

 

t

r

a

i

n

i

n

g

 

w

e

r

e

 

a

l

s

o

 

g

i

v

e

n

 

a

n

 

i

n

t

r

o

d

u

c

t

i

o

n

 

a

n

d

 

k

n

o

w

l

e

d

g

e

 

r

e

l

a

t

e

d

 

t

o

 

t

h

e

 

a

p

p

l

i

c

a

t

i

o

n

 

o

f

 

e

-

c

o

m

m

e

r

c

e

 

(

S

h

o

p

p

e

,

 

T

o

k

o

p

e

d

i

a

,

 

a

n

d

 

B

u

k

a

l

a

p

a

k

)

 

t

h

a

t

 

c

o

u

l

d

 

h

e

l

p

 

i

n

 

m

a

r

k

e

t

i

n

g

 

t

h

e

i

r

 

b

u

s

i

n

e

s

s

 

p

r

o

d

u

c

t

s

.

 

B

e

f

o

r

e

 

s

t

a

r

t

i

n

g

 

t

h

i

s

 

t

r

a

i

n

i

n

g

,

 

p

a

r

t

i

c

i

p

a

n

t

s

 

w

e

r

e

 

a

s

k

e

d

 

t

o

 

f

i

l

l

 

i

n

 

t

h

e

i

r

 

d

a

t

a

 

a

n

d

 

w

e

r

e

 

a

s

k

e

d

 

a

b

o

u

t

 

t

h

e

i

r

 

k

n

o

w

l

e

d

g

e

 

a

n

d

 

e

x

p

e

r

i

e

n

c

e

 

i

n

 

p

a

r

t

i

c

i

p

a

t

i

n

g

 

i

n

 

s

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

t

r

a

i

n

i

n

g

.

 

T

h

e

 

f

o

l

l

o

w

i

n

g

 

d

e

m

o

g

r

a

p

h

i

c

 

p

r

o

f

i

l

e

s

 

c

o

u

l

d

 

b

e

 

s

e

e

n

 

i

n

 

T

a

b

l

e

 

1

.

 

T

h

e

 

m

a

j

o

r

i

t

y

 

o

f

 

t

h

e

 

t

r

a

i

n

i

n

g

 

p

a

r

t

i

c

i

p

a

n

t

s

 

a

r

e

 

d

o

m

i

n

a

t

e

d

 

b

y

 

w

o

m

e

n

 

(

1

0

0

%

)

 

w

i

t

h

 

p

a

r

t

i

c

i

p

a

n

t

s

 

r

a

n

g

i

n

g

 

i

n

 

a

g

e

 

f

r

o

m

 

2

0

-

5

0

 

y

e

a

r

s

 

o

l

d

 

(

8

0

%

)

 

w

i

t

h

 

t

h

e

 

l

a

t

e

s

t

 

e

d

u

c

a

t

i

o

n

a

l

 

m

o

s

t

 

a

r

e

 

e

l

e

m

e

n

t

a

r

y

 

s

c

h

o

o

l

 

g

r

a

d

u

a

t

e

s

 

(

4

3

.

3

%

)

 

a

n

d

 

h

a

v

e

 

a

 

m

a

j

o

r

 

b

u

s

i

n

e

s

s

 

f

i

e

l

d

 

t

h

a

t

 

i

s

 

s

e

l

l

i

n

g

 

f

i

s

h

 

(

5

0

%

)

.

 

B

e

s

i

d

e

s

,

 

t

h

e

 

i

n

i

t

i

a

l

 

r

e

s

p

o

n

s

e

 

f

r

o

m

 

t

h

e

 

p

a

r

t

i

c

i

p

a

n

t

s

 

r

e

l

a

t

e

d

 

t

o

 

t

h

e

 

t

r

a

i

n

i

n

g

 

w

a

s

 

t

h

a

t

 

t

h

e

 

m

a

j

o

r

i

t

y

 

o

f

 

t

h

e

m

 

w

e

r

e

 

n

o

t

 

a

c

c

u

s

t

o

m

e

d

 

t

o

 

u

s

i

n

g

 

o

n

l

i

n

e

 

m

a

r

k

e

t

i

n

g

 

i

n

 

s

e

l

l

i

n

g

 

t

h

e

i

r

 

b

u

s

i

n

e

s

s

 

p

r

o

d

u

c

t

s

.

 

T

h

e

y

 

s

t

a

t

e

d

 

t

h

a

t

 

t

h

e

y

 

w

e

r

e

 

v

e

r

y

 

e

n

t

h

u

s

i

a

s

t

i

c

 

t

o

 

t

a

k

e

 

p

a

r

t

 

i

n

 

t

h

i

s

 

t

r

a

i

n

i

n

g

 

b

e

c

a

u

s

e

 

t

h

i

s

 

t

r

a

i

n

i

n

g

 

c

o

u

l

d

 

i

m

p

r

o

v

e

 

t

h

e

i

r

 

a

b

i

l

i

t

i

e

s

 

a

n

d

 

s

k

i

l

l

s

 

i

n

 

e

x

p

a

n

d

i

n

g

 

t

h

e

i

r

 

b

u

s

i

n

e

s

s

 

v

e

n

t

u

r

e

s

 

a

n

d

 

c

o

u

l

d

 

h

e

l

p

 

i

n

 

t

h

e

i

r

 

h

o

u

s

e

h

o

l

d

 

e

c

o

n

o

m

y

.

 

T

h

e

r

e

f

o

r

e

 

t

h

i

s

 

s

o

c

i

a

l

 

m

e

d

i

a

 

m

a

r

k

e

t

i

n

g

 

t

r

a

i

n

i

n

g

 

i

s

 

h

i

g

h

l

y

 

e

x

p

e

c

t

e

d

 

b

y

 

a

l

l

 

p

a

r

t

i

c

i

p

a

n

t

s

 

i

n

 

t

h

e

 

v

i

l

l

a

g

e

 

o

f

 

S

e

g

a

r

a

 

J

a

y

a

.

 

T

h

i

s

 

t

r

a

i

n

i

n

g

 

r

e

c

e

i

v

e

d

 

a

 

g

o

o

d

 

r

e

s

p

o

n

s

e

 

f

r

o

m

 

t

h

e

 

p

a

r

t

i

c

i

p

a

n

t

s

.

 

P

a

r

t

i

c

i

p

a

n

t

s

 

w

e

r

e

 

v

e

r

y

 

e

n

t

h

u

s

i

a

s

t

i

c

 

a

n

d

 

l

i

s

t

e

n

e

d

 

c

a

r

e

f

u

l

l

y

 

t

o

 

t

h

e

 

i

n

f

o

r

m

a

t

i

o

n

 

p

r

o

v

i

d

e

d

 

a

n

d

 

a

c

t

i

v

e

l

y

 

a

s

k

e

d

 

q

u

e

s

t

i

o

n

s

 

a

b

o

u

t

 

h

o

w

 

t

o

 

m

a

r

k

e

t

 

t

h

i

s

 

p

r

o

d

u

c

t

 

o

n

l

i

n

e

,

 

a

s

 

s

h

o

w

n

 

i

n

 

F

i

g

u

r

e

 

1

.

 

S

o

m

e

 

p

a

r

t

i

c

i

p

a

n

t

s

 

a

s

k

e

d

 

w

h

e

t

h

e

r

 

t

h

e

 

r

e

s

u

l

t

s

 

o

f

 

t

h

e

 

m

a

r

k

e

t

i

n

g

 

a

n

d

 

o

n

l

i

n

e

 

s

a

l

e

s

 

c

o

u

l

d

 

b

e

 

r

e

c

e

i

v

e

d

 

q

u

i

c

k

l

y

,

 

t

h

e

n

 

q

u

e

s

t

i

o

n

s

 

a

b

o

u

t

 

w

h

a

t

 

a

p

p

l

i

c

a

t

i

o

n

s

 

c

o

u

l

d

 

b

e

 

u

s

e

d

 

t

o

 

m

a

r

k

e

t

 

p

r

o

d

u

c

t

s

 

o

n

l

i

n

e

.

 

S

o

m

e

 

p

a

r

t

i

c

i

p

a

n

t

s

 

w

e

r

e

 

a

l

s

o

 

v

e

r

y

 

e

n

t

h

u

s

i

a

s

t

i

c

 

t

o

 

w

a

n

t

 

t

o

 

d

o

 

t

h

e

i

r

 

o

n

l

i

n

e

 

p

r

o

d

u

c

t

 

m

a

r

k

e

t

i

n

g

 

p

r

a

c

t

i

c

e

s

.

 

T

h

e

 

t

r

a

i

n

i

n

g

 

p

a

r

t

i

c

i

p

a

n

t

s

 

e

v

e

n

 

s

u

g

g

e

s

t

e

d

 

t

h

a

t

 

t

h

i

s

 

t

r

a

i

n

i

n

g

 

c

o

u

l

d

 

b

e

 

f

o

l

l

o

w

e

d

 

u

p

 

a

t

 

t

h

e

 

s

t

a

g

e

 

o

f

 

t

h

e

 

s

a

l

e

s

 

t

r

a

n

s

a

c

t

i

o

n

 

t

o

 

t

h

e

 

c

u

s

t

o

m

e

r

.

 

H

o

w

e

v

e

r

,

 

t

h

e

r

e

 

a

r

e

 

o

b

s

t

a

c

l

e

s

 

i

n

 

t

h

i

s

 

p

r

a

c

t

i

c

e

 

o

f

 

o

n

l

i

n

e

 

m

a

r

k

e

t

i

n

g

,

 

e

s

p

e

c

i

a

l

l

y

 

p

e

o

p

l

e

 

w

h

o

 

d

o

 

n

o

t

 

u

n

d

e

r

s

t

a

n

d

 

h

o

w

 

t

o

 

u

s

e

 

s

o

c

i

a

l

 

m

e

d

i

a

 

a

p

p

l

i

c

a

t

i

o

n

s

 

a

n

d

 

t

h

e

 

u

s

e

 

o

f

 

c

o

m

m

u

n

i

c

a

t

i

o

n

 

t

o

o

l

s

 

s

u

c

h

 

a

s

 

m

o

b

i

l

e

 

p

h

o

n

e

s

.

 

T

h

i

s

 

t

r

a

i

n

i

n

g

 

p

r

o

v

i

d

e

s

 

p

a

r

t

i

c

i

p

a

n

t

s

 

w

i

t

h

 

k

n

o

w

l

e

d

g

e

 

a

b

o

u

t

 

m

a

r

k

e

t

i

n

g

 

p

r

o

d

u

c

t

s

 

o

n

l

i

n

e

 

t

h

r

o

u

g

h

 

s

o

c

i

a

l

 

m

e

d

i

a

 

e

f

f

e

c

t

i

v

e

l

y

 

a

n

d

 

e

f

f

i

c

i

e

n

t

l

y

.

 

T

h

i

s

 

t

r

a

i

n

i

n

g

 

s

p

u

r

r

e

d

 

p

a

r

t

i

c

i

p

a

n

t

s

 

t

o

 

d

e

v

e

l

o

p

 

a

n

 

e

n

t

r

e

p

r

e

n

e

u

r

i

a

l

 

s

p

i

r

i

t

 

b

y

 

u

s

i

n

g

 

s

o

c

i

a

l

 

m

e

d

i

a

 

a

p

p

l

i

c

a

t

i

o

n

s

 

t

h

a

t

 

a

r

e

 

v

e

r

y

 

e

a

s

y

 

t

o

 

d

o

 

a

n

d

 

s

o

 

s

i

m

p

l

e

.

 

T

h

i

s

 

o

n

l

i

n

e

 

m

a

r

k

e

t

i

n

g

 

s

y

s

t

e

m

 

c

a

n

 

b

e

 

d

o

n

e

 

f

o

r

 

t

h

e

 

s

a

l

e

 

o

f

 

c

o

m

m

u

n

i

t

y

 

p

r

o

d

u

c

t

s

 

b

e

c

a

u

s

e

 

t

h

a

t

 

w

h

y

 

t

h

e

 

p

r

o

d

u

c

t

s

 

c

a

n

 

b

e

 

d

i

s

t

r

i

b

u

t

e

d

 

o

p

t

i

m

a

l

l

y

.

 

W

i

t

h

 

t

h

i

s

 

a

c

t

i

v

i

t

y

,

 

p

e

o

p

l

e

 

a

r

e

 

o

p

e

n

-

m

i

n

d

e

d

 

a

n

d

 

m

o

t

i

v

a

t

e

d

 

t

o

 

m

a

k

e

 

t

h

e

 

s

k

i

l

l

s

 

t

h

e

y

 

a

c

q

u

i

r

e

 

a

s

 

t

h

e

 

b

a

s

i

s

 

f

o

r

 

m

a

r

k

e

t

i

n

g

 

t

h

e

i

r

 

b

u

s

i

n

e

s

s

 

p

r

o

d

u

c

t

s

 

s

o

 

t

h

a

t

 

t

h

e

y

 

c

a

n

 

h

e

l

p

 

t

h

e

i

r

 

h

o

u

s

e

h

o

l

d

 

e

c

o

n

o

m

y

.

 

B

e

f

o

r

e

 

e

n

d

i

n

g

 

t

h

i

s

 

t

r

a

i

n

i

n

g

,

 

a

 

p

o

s

t

-

t

r

a

i

n

i

n

g

 

q

u

e

s

t

i

o

n

n

a

i

r

e

 

w

a

s

 

a

l

s

o

 

c

o

n

d

u

c

t

e

d

 

t

o

 

s

e

e

 

h

o

w

 

w

e

l

l

 

p

a

r

t

i

c

i

p

a

n

t

s

 

c

o

u

l

d

 

f

o

l

l

o

w

 

t

h

i

s

 

t

r

a

i

n

i

n

g

,

 

f

o

r

 

f

u

r

t

h

e

r

 

d

e

t

a

i

l

 

c

o

u

l

d

 

b

e

 

s

e

e

n

 

i

n

 

T

a

b

l

e

 

2

.

 

P

a

r

t

i

c

i

p

a

n

t

s

 

a

l

s

o

 

e

x

p

r

e

s

s

e

d

 

f

e

e

d

b

a

c

k

s

 

a

n

d

 

r

e

s

p

o

n

s

e

s

 

r

e

g

a

r

d

i

n

g

 

t

h

e

 

r

e

s

u

l

t

s

 

o

f

 

o

n

l

i

n

e

 

m

a

r

k

e

t

i

n

g

 

t

r

a

i

n

i

n

g

.

 

B

a

s

e

d

 

o

n

 

t

h

e

 

a

c

t

u

a

l

 

c

o

n

d

i

t

i

o

n

s

 

i

n

 

t

h

e

 

v

i

l

l

a

g

e

 

o

f

 

S

e

g

a

r

a

 

J

a

y

a

,

 

s

o

m

e

 

o

f

 

t

h

e

 

p

r

o

d

u

c

t

s

 

t

h

a

t

 

w

e

r

e

 

s

o

l

d

 

w

e

r

e

 

o

n

l

y

 

s

o

l

d

 

o

n

 

S

a

t

u

r

d

a

y

s

 

a

n

d

 

S

u

n

d

a

y

s

,

 

a

s

 

w

e

l

l

 

a

s

 

n

a

t

i

o

n

a

l

 

h

o

l

i

d

a

y

s

 

w

i

t

h

 

t

r

a

d

i

t

i

o

n

a

l

 

m

a

r

k

e

t

i

n

g

 

c

a

r

r

i

e

d

 

o

u

t

 

a

s

 

u

s

u

a

l

.

 

T

h

i

s

 

c

a

u

s

e

d

 

m

a

n

y

 

v

i

s

i

t

o

r

s

 

t

o

 

o

n

l

y

 

c

o

m

e

 

o

n

 

h

o

l

i

d

a

y

 

i

f

 

o

n

 

w

e

e

k

d

a

y

s

 

t

h

e

 

s

a

l

e

s

 

g

e

n

e

r

a

t

e

d

 

a

r

e

 

n

o

t

 

a

s

 

e

x

p

e

c

t

e

d

 

b

e

c

a

u

s

e

 

f

e

w

e

r

 

v

i

s

i

t

o

r

s

 

c

o

m

e

 

t

o

 

v

i

s

i

t

.

 

N

e

v

e

r

t

h

e

l

e

s

s

,

 

t

h

e

 

p

a

r

t

i

c

i

p

a

n

t

s

 

l

o

o

k

 

f

o

r

w

a

r

d

 

t

o

 

o

t

h

e

r

 

s

u

p

p

o

r

t

i

n

g

 

t

r

a

i

n

i

n

g

 

a

s

 

a

 

f

o

r

m

 

o

f

 

a

b

i

l

i

t

y

 

t

h

a

t

 

t

h

e

y

 

a

l

r

e

a

d

y

 

h

a

v

e

.

 

CONCLUSIONS AND RECOMMENDATION 

Marketing strategies with social media for local products that have been given to the people in Segara 

Jaya Village have received very good and positive responses. This was seen from the response of the 

participants who were enthusiastic about trying to activate their social media accounts to implement 

how to market their local products. Overall, it could be concluded that by following this training the 

participants gained new insights and knowledge in using social media to market their local products. 

Also, training participants get the opportunity to increase their promotions and sales effectively and 

efficiently without having to sell directly (face to face) and of course, it could have an impact on 

increasing their income. 

It could be recommended that the grouping of local products from Segara Jaya village which owned by 

each participant should have to do to show the superiority and uniqueness of each product to be offered 

through social media accounts. Moreover, collecting data of participants who have activated their 

social media accounts so that they could continue to be monitored to what extent their online 

marketing developments have made. Therefore, it is necessary to conduct periodic evaluations of the 

social media account from the participants in promoting and selling their local products so that they 

could succeed in the future. 
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Demographic Profiles of Participant (N=30) 



INTRODUCTION 

In the current era of globalization, information technology makes it easy for people to access 

information. The community benefits from this information so that they can exchange information 

from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently, 

the development of information technology is developing very rapidly. This could be seen from the 

existence of various small to large business activities utilizing information technology to run their 

businesses. One of the marketing strategies which is appropriate and effective in this globalization era 

is online marketing through social media (Pribadi et al., 2018). The emergence of online marketing via 

social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing" 

which is a product or service marketing technique to produce business through information from one 

social media account to another social media account (Pratama, 2017). The use of this marketing 

strategy makes it easy to reach the target market to influence the sales volume and profit revenue to 

become higher (Pradiani, 2017). 

Social media is essentially an internet-based technology that facilitates one's conversation. The 

existence of social media itself could be an effective solution in running technology-based businesses, 

such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for 

entrepreneurs or companies must use carefully the social media, it caused by social media has two 

promotional roles that are interrelated between entrepreneurs/companies to customers and customers to 

customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as 

a media to promote home industry products or local products in an area that has a uniqueness. This 

social media is used as a promotional tool because it has a direct response to its users. Nowadays there 

have been many accounts appearing on social media that are used more widely to market home 

industry products or local products. The benefits gained by using social media in promoting products 

include low-cost promotional costs, brand building, and a means to promote efficient products to 

consumers (Misnawati and Yusriadi, 2018). 

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great 

activity and potential to be able to develop and market widely for its superior products through social 

media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove 

forest tourism, love bridges, and water games such as duck bikes), local products in the form of 

seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi 

batik. All of these products will certainly improve and help the Segara Jaya village income source and 

be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However, 

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce, 

especially seafood. These local products are felt to be still not developing rapidly and there are several 

obstacles faced, including not optimal product packaging, product identity that has not been 

systematically recorded, the lack of a promotional budget, and no less important product marketing 

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya 

community are still not widely known by the society outside of this village. Seeing the phenomena and 

problem that arise now is how to motivate and educate the people of the Segara Jaya village 

community regarding the importance of conducting marketing strategies through online marketing so 

that their businesses could be more advanced and target a wider market share by starting to use social 

media such as Facebook, Twitter, Instagram, and also e-commerce such as Shopee, Tokedia, Bukalapak 

and many more. By doing this training or community development, the aim is to open up their insight 

on promoting their products to a wider market by utilizing social media like Facebook, Twitter, 

Instagram, and e-commerce (online buying and selling sites). It is hoped that this training will help 

develop greater opportunities and more business opportunities towards their local products 

(Widyaningrum, 2016). Besides, this training will have a positive impact on increasing sales of their 

products in the future (Pradiani, 2017). 
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CONCLUSIONS AND RECOMMENDATION 

Marketing strategies with social media for local products that have been given to the people in Segara 

Jaya Village have received very good and positive responses. This was seen from the response of the 

participants who were enthusiastic about trying to activate their social media accounts to implement 

how to market their local products. Overall, it could be concluded that by following this training the 

participants gained new insights and knowledge in using social media to market their local products. 

Also, training participants get the opportunity to increase their promotions and sales effectively and 

efficiently without having to sell directly (face to face) and of course, it could have an impact on 

increasing their income. 

It could be recommended that the grouping of local products from Segara Jaya village which owned by 

each participant should have to do to show the superiority and uniqueness of each product to be offered 

through social media accounts. Moreover, collecting data of participants who have activated their 

social media accounts so that they could continue to be monitored to what extent their online 

marketing developments have made. Therefore, it is necessary to conduct periodic evaluations of the 

social media account from the participants in promoting and selling their local products so that they 

could succeed in the future. 
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Figure 1. 
Social Media Marketing Training 



INTRODUCTION 

In the current era of globalization, information technology makes it easy for people to access 

information. The community benefits from this information so that they can exchange information 

from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently, 

the development of information technology is developing very rapidly. This could be seen from the 

existence of various small to large business activities utilizing information technology to run their 

businesses. One of the marketing strategies which is appropriate and effective in this globalization era 

is online marketing through social media (Pribadi et al., 2018). The emergence of online marketing via 

social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing" 

which is a product or service marketing technique to produce business through information from one 

social media account to another social media account (Pratama, 2017). The use of this marketing 

strategy makes it easy to reach the target market to influence the sales volume and profit revenue to 

become higher (Pradiani, 2017). 

Social media is essentially an internet-based technology that facilitates one's conversation. The 

existence of social media itself could be an effective solution in running technology-based businesses, 

such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for 

entrepreneurs or companies must use carefully the social media, it caused by social media has two 

promotional roles that are interrelated between entrepreneurs/companies to customers and customers to 

customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as 

a media to promote home industry products or local products in an area that has a uniqueness. This 

social media is used as a promotional tool because it has a direct response to its users. Nowadays there 

have been many accounts appearing on social media that are used more widely to market home 

industry products or local products. The benefits gained by using social media in promoting products 

include low-cost promotional costs, brand building, and a means to promote efficient products to 

consumers (Misnawati and Yusriadi, 2018). 

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great 

activity and potential to be able to develop and market widely for its superior products through social 

media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove 

forest tourism, love bridges, and water games such as duck bikes), local products in the form of 

seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi 

batik. All of these products will certainly improve and help the Segara Jaya village income source and 

be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However, 

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce, 

especially seafood. These local products are felt to be still not developing rapidly and there are several 

obstacles faced, including not optimal product packaging, product identity that has not been 

systematically recorded, the lack of a promotional budget, and no less important product marketing 

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya 

community are still not widely known by the society outside of this village. Seeing the phenomena and 

problem that arise now is how to motivate and educate the people of the Segara Jaya village 

community regarding the importance of conducting marketing strategies through online marketing so 

that their businesses could be more advanced and target a wider market share by starting to use social 

media such as Facebook, Twitter, Instagram, and also e-commerce such as Shopee, Tokedia, Bukalapak 

and many more. By doing this training or community development, the aim is to open up their insight 

on promoting their products to a wider market by utilizing social media like Facebook, Twitter, 

Instagram, and e-commerce (online buying and selling sites). It is hoped that this training will help 

develop greater opportunities and more business opportunities towards their local products 

(Widyaningrum, 2016). Besides, this training will have a positive impact on increasing sales of their 

products in the future (Pradiani, 2017). 
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CONCLUSIONS AND RECOMMENDATION 

Marketing strategies with social media for local products that have been given to the people in Segara 

Jaya Village have received very good and positive responses. This was seen from the response of the 

participants who were enthusiastic about trying to activate their social media accounts to implement 

how to market their local products. Overall, it could be concluded that by following this training the 

participants gained new insights and knowledge in using social media to market their local products. 

Also, training participants get the opportunity to increase their promotions and sales effectively and 

efficiently without having to sell directly (face to face) and of course, it could have an impact on 

increasing their income. 

It could be recommended that the grouping of local products from Segara Jaya village which owned by 

each participant should have to do to show the superiority and uniqueness of each product to be offered 

through social media accounts. Moreover, collecting data of participants who have activated their 

social media accounts so that they could continue to be monitored to what extent their online 

marketing developments have made. Therefore, it is necessary to conduct periodic evaluations of the 

social media account from the participants in promoting and selling their local products so that they 

could succeed in the future. 

REFERENCES 

Amanu, T. D. U. (2017). Strategi Promosi Produk Wise Coffee Melalui Media Sosial Instagram Untuk 

Meningkatkan Jumlah Engagement. Malang: Universitas Brawijaya. 

Haro, A., Zakiah, H. K., Muthahhari, M. M., Bachtiar, W. K., & Suangkupon, A. (2019). Evaluating 

the Effect of Service Quality towards Customer Satisfaction and Customer Loyalty (Case Study 

of Tokopedia in Jakarta). Proceedings of the 34th International Business Information 

Management Association Conference, Madrid: 13-14 November 2019. 

Kotler, P. & Keller, K. L. (2016). Marketing Management, 15th ed. England: Pearson Education, Inc. 

Matthews, P. (2015). Social Media, Community Development, and Social Capital. Community 

Development Journal, pp. 1-17. 

Misnawati & Yusriadi. (2018). Efektifitas Pengelolaan Kewirausahaan Berbasis Kognitif Personal 

Melalui Penggunaan Infrastruktur Digital (Media Sosial). JMM Online, Vol. 2, No. 3, pp. 138-

145. 

Nusantara, G. (2019). Desa Segara Jaya, Dana Desa untuk Wisata Rakyat di Tepi Laut Jawa. 

https://inovasidesa.kemendesa.go.id/desa-segara-jaya-dana-desa-untuk-wisata-rakyat-di-tepi-

laut-jawa/Post, S. (2019). Wisata Rakyat Desa Segara Jaya Kab.Bekasi di Tepi Laut Jawa. http://

sindikatpost.com/wisata-rakyat-desa-segara-jaya-kab-bekasi-di-tepi-laut-jawa/ 

Pradiani, T. (2017). Pengaruh Sistem Pemasaran Digital Marketing Terhadap Peningkatan Volume 

Penjualan Hasil Industri Rumahan. JIBEKA, Vol. 11, No. 2, pp. 46-53. 

Pratama, R. Y. (2017). Strategi Pemasaran Menggunakan Media Sosial untuk Meningkatkan Jumlah 

Pelanggan. Bandung: Universitas Komputer Indonesia. 

Pribadi, A., Ghozali, K., Hidayanto, B. C., Hafidz, I., Muqtadiroh, F. A., Al Hafidz, M., Sintiya E. S., 

&Puspitaningrum, A. C., & Sari, R. (2018). Pelatihan Teknik Social Media Marketing sebagai 

Sarana Pemasaran Produk pada Konveksi Kerudung ‘Al- Kattar’ Di Kelurahan Merjosari, 

Malang. SEWAGATI, Vol. 2, No. 1, pp. 53-59. 

Ramadhan, E. G. (2017). Pemanfaatan Sosial Media dan Situs Jual Beli Online Pada Era Teknologi 

dan Perannya Bagi Para Enterpreneur Untuk Memasarkan Produk. Bandung: Universitas 

Komputer Indonesia. 

Safira, P. N. (2018). Pemanfaatan Media Sosial sebagai Media Promosi Baru dalam Usaha Kuliner. 

https://www.kompasiana.com/putrynadiasafira3957/5b4df89f6ddcae2eb669c112/media-sosial-

sebagai-media-promosi-baru-dalam-usaha-kuliner?page=2. 

Solekhan & Winarso, R. (2016). Pemanfaatan Media Sosial Sebagai Media Pemasaran Sangkar 

Burung di Kabupaten Kudus. Prosiding SNATIF Ke-3, pp. 445-448. 

Suhendra, I. & Indrianto, E. (2014). Kajian Analisis Strategi Pemasaran Produk Unggulan Kota 

Tangsel. Tangerang Selatan: Sekda Kota Tangerang Selatan. 

Sukri & Arisandi, D. (2017). Analisis Strategi Pemasaran Dengan Media Sosial Produk Kuliner Usaha 

Kecil dan Menengah di Pekanbaru. Jurnal Buana Informatika, Vol. 8, No. 4, pp. 235-242. 

Suryani, I. (2014). Pemanfaatan Media Sosial sebagai Media Pemasaran Produk dan Potensi Indonesia 

dalam Upaya Mendukung ASEAN Community 2015 (Studi Social Media Marketing Pada 

Twitter Kemenparekraf RI dan Facebook Disparbud Provinsi Jawa Barat). Jurnal komunikasi, 

Vol. 8, No. 2, pp. 123-138. 

Tjiptono, F. (2015). Strategi Pemasaran, Edisi 4.Yogyakarta: Andi. 

Widyaningrum, P. W. (2016). Peran Media Sosial sebagai Strategi Pemasaran pada Sewa Kostum 

Meiyu Aiko Malang. Al Tijarah, Vol. 2, No. 2, pp. 230-257. 

 

 

Jurnal Pemberdayaan Masyarakat Madani Volume 4 No 2 December 2020 

ISSN 
2580-4332 (online) 

DOI:doi.org/10.21009/JPMM.004.2.1 
168 

Haro, A., Waspodo, A. A. W. S., Lestari, F. A., & Cindy./
Jurnal Pemberdayaan Masyarakat Madani, 4 (2) 2020, 
161—170 

Table 2. 
Post Training Results Questionnaire (N=30) 



INTRODUCTION 

In the current era of globalization, information technology makes it easy for people to access 

information. The community benefits from this information so that they can exchange information 

from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently, 

the development of information technology is developing very rapidly. This could be seen from the 

existence of various small to large business activities utilizing information technology to run their 

businesses. One of the marketing strategies which is appropriate and effective in this globalization era 

is online marketing through social media (Pribadi et al., 2018). The emergence of online marketing via 

social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing" 

which is a product or service marketing technique to produce business through information from one 

social media account to another social media account (Pratama, 2017). The use of this marketing 

strategy makes it easy to reach the target market to influence the sales volume and profit revenue to 

become higher (Pradiani, 2017). 

Social media is essentially an internet-based technology that facilitates one's conversation. The 

existence of social media itself could be an effective solution in running technology-based businesses, 

such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for 

entrepreneurs or companies must use carefully the social media, it caused by social media has two 

promotional roles that are interrelated between entrepreneurs/companies to customers and customers to 

customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as 

a media to promote home industry products or local products in an area that has a uniqueness. This 

social media is used as a promotional tool because it has a direct response to its users. Nowadays there 

have been many accounts appearing on social media that are used more widely to market home 

industry products or local products. The benefits gained by using social media in promoting products 

include low-cost promotional costs, brand building, and a means to promote efficient products to 

consumers (Misnawati and Yusriadi, 2018). 

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great 

activity and potential to be able to develop and market widely for its superior products through social 

media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove 

forest tourism, love bridges, and water games such as duck bikes), local products in the form of 

seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi 

batik. All of these products will certainly improve and help the Segara Jaya village income source and 

be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However, 

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce, 

especially seafood. These local products are felt to be still not developing rapidly and there are several 

obstacles faced, including not optimal product packaging, product identity that has not been 

systematically recorded, the lack of a promotional budget, and no less important product marketing 

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya 

community are still not widely known by the society outside of this village. Seeing the phenomena and 

problem that arise now is how to motivate and educate the people of the Segara Jaya village 

community regarding the importance of conducting marketing strategies through online marketing so 

that their businesses could be more advanced and target a wider market share by starting to use social 

media such as Facebook, Twitter, Instagram, and also e-commerce such as Shopee, Tokedia, Bukalapak 

and many more. By doing this training or community development, the aim is to open up their insight 

on promoting their products to a wider market by utilizing social media like Facebook, Twitter, 

Instagram, and e-commerce (online buying and selling sites). It is hoped that this training will help 

develop greater opportunities and more business opportunities towards their local products 

(Widyaningrum, 2016). Besides, this training will have a positive impact on increasing sales of their 

products in the future (Pradiani, 2017). 
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CONCLUSIONS AND RECOMMENDATION 

Marketing strategies with social media for local products that have been given to the people in Segara 

Jaya Village have received very good and positive responses. This was seen from the response of the 

participants who were enthusiastic about trying to activate their social media accounts to implement 

how to market their local products. Overall, it could be concluded that by following this training the 

participants gained new insights and knowledge in using social media to market their local products. 

Also, training participants get the opportunity to increase their promotions and sales effectively and 

efficiently without having to sell directly (face to face) and of course, it could have an impact on 

increasing their income. 

It could be recommended that the grouping of local products from Segara Jaya village which owned by 

each participant should have to do to show the superiority and uniqueness of each product to be offered 

through social media accounts. Moreover, collecting data of participants who have activated their 

social media accounts so that they could continue to be monitored to what extent their online 

marketing developments have made. Therefore, it is necessary to conduct periodic evaluations of the 

social media account from the participants in promoting and selling their local products so that they 

could succeed in the future. 
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INTRODUCTION 

In the current era of globalization, information technology makes it easy for people to access 

information. The community benefits from this information so that they can exchange information 

from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently, 

the development of information technology is developing very rapidly. This could be seen from the 

existence of various small to large business activities utilizing information technology to run their 

businesses. One of the marketing strategies which is appropriate and effective in this globalization era 

is online marketing through social media (Pribadi et al., 2018). The emergence of online marketing via 

social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing" 

which is a product or service marketing technique to produce business through information from one 

social media account to another social media account (Pratama, 2017). The use of this marketing 

strategy makes it easy to reach the target market to influence the sales volume and profit revenue to 

become higher (Pradiani, 2017). 

Social media is essentially an internet-based technology that facilitates one's conversation. The 

existence of social media itself could be an effective solution in running technology-based businesses, 

such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for 

entrepreneurs or companies must use carefully the social media, it caused by social media has two 

promotional roles that are interrelated between entrepreneurs/companies to customers and customers to 

customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as 

a media to promote home industry products or local products in an area that has a uniqueness. This 

social media is used as a promotional tool because it has a direct response to its users. Nowadays there 

have been many accounts appearing on social media that are used more widely to market home 

industry products or local products. The benefits gained by using social media in promoting products 

include low-cost promotional costs, brand building, and a means to promote efficient products to 

consumers (Misnawati and Yusriadi, 2018). 

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great 

activity and potential to be able to develop and market widely for its superior products through social 

media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove 

forest tourism, love bridges, and water games such as duck bikes), local products in the form of 

seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi 

batik. All of these products will certainly improve and help the Segara Jaya village income source and 

be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However, 

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce, 

especially seafood. These local products are felt to be still not developing rapidly and there are several 

obstacles faced, including not optimal product packaging, product identity that has not been 

systematically recorded, the lack of a promotional budget, and no less important product marketing 

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya 

community are still not widely known by the society outside of this village. Seeing the phenomena and 

problem that arise now is how to motivate and educate the people of the Segara Jaya village 

community regarding the importance of conducting marketing strategies through online marketing so 

that their businesses could be more advanced and target a wider market share by starting to use social 

media such as Facebook, Twitter, Instagram, and also e-commerce such as Shopee, Tokedia, Bukalapak 

and many more. By doing this training or community development, the aim is to open up their insight 

on promoting their products to a wider market by utilizing social media like Facebook, Twitter, 

Instagram, and e-commerce (online buying and selling sites). It is hoped that this training will help 

develop greater opportunities and more business opportunities towards their local products 

(Widyaningrum, 2016). Besides, this training will have a positive impact on increasing sales of their 

products in the future (Pradiani, 2017). 
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CONCLUSIONS AND RECOMMENDATION 

Marketing strategies with social media for local products that have been given to the people in Segara 

Jaya Village have received very good and positive responses. This was seen from the response of the 

participants who were enthusiastic about trying to activate their social media accounts to implement 

how to market their local products. Overall, it could be concluded that by following this training the 

participants gained new insights and knowledge in using social media to market their local products. 

Also, training participants get the opportunity to increase their promotions and sales effectively and 

efficiently without having to sell directly (face to face) and of course, it could have an impact on 

increasing their income. 

It could be recommended that the grouping of local products from Segara Jaya village which owned by 

each participant should have to do to show the superiority and uniqueness of each product to be offered 

through social media accounts. Moreover, collecting data of participants who have activated their 

social media accounts so that they could continue to be monitored to what extent their online 

marketing developments have made. Therefore, it is necessary to conduct periodic evaluations of the 

social media account from the participants in promoting and selling their local products so that they 

could succeed in the future. 
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