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ABSTRACT

To introduce local products made by the community, it is
necessary to conduct training on effective and efficient
strategies in marketing products through social media. The
purpose of this training is to motivate and educate the
community in managing their businesses by using social
media marketing. This training uses the demo and
counseling method which is participated by 30 participants.
Participants are given motivation and introduction to social
media marketing (i.e. Facebook, Twitter, Instagram, and e-
commerce like Shopee, Tokopedia, and Bukalapak) that
could facilitate them in promoting their local products with
several marketing strategies. The target of this training is
the participants able to market and to sell their local
products online with social media. Also, the existence of
interactive social media training is expected that the
community to create greater and more developed business
opportunities toward their local products. These conditions
will certainly have a positive impact on increasing their
business revenues in the future.
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INTRODUCTION

In the current era of globalization, information technology makes it easy for people to access
information. The community benefits from this information so that they can exchange information
from a long distance with a relatively fast time using the internet/social media (Safira, 2018). Recently,
the development of information technology is developing very rapidly. This could be seen from the
existence of various small to large business activities utilizing information technology to run their
businesses. One of the marketing strategies which is appropriate and effective in this globalization era
is online marketing through social media (Pribadi ef al., 2018). The emergence of online marketing via
social media has finally led to a new phenomenon namely "Buzz Marketing" or "Viral Marketing"
which is a product or service marketing technique to produce business through information from one
social media account to another social media account (Pratama, 2017). The use of this marketing
strategy makes it easy to reach the target market to influence the sales volume and profit revenue to
become higher (Pradiani, 2017).

Social media is essentially an internet-based technology that facilitates one's conversation. The
existence of social media itself could be an effective solution in running technology-based businesses,
such as Facebook, Twitter, Instagram, Shopee, Tokopedia, Bukalapak, and others. But for
entrepreneurs or companies must use carefully the social media, it caused by social media has two
promotional roles that are interrelated between entrepreneurs/companies to customers and customers to
customers (Matthews, 2015). Social media is part of the internet that has the function of one of them as
a media to promote home industry products or local products in an area that has a uniqueness. This
social media is used as a promotional tool because it has a direct response to its users. Nowadays there
have been many accounts appearing on social media that are used more widely to market home
industry products or local products. The benefits gained by using social media in promoting products
include low-cost promotional costs, brand building, and a means to promote efficient products to

consumers (Misnawati and Yusriadi, 2018).

One area in Bekasi, specifically in the village of Segara Jaya, Taruma Jaya District, shows great
activity and potential to be able to develop and market widely for its superior products through social
media marketing (Post, 2019). The superior products they offer include tourism villages (mangrove
forest tourism, love bridges, and water games such as duck bikes), local products in the form of
seafood (sea fish, shredded tuna, seaweed cultivation, and stripping shells), and handicrafts Betawi
batik. All of these products will certainly improve and help the Segara Jaya village income source and
be able to prosper its citizens through village infrastructure development (Nusantara, 2019). However,

there are some obstacles faced by Segara Jaya residents in marketing the local products they produce,

?ﬁJ?S,CAa}Wa%B?yg%?lQ: Ahgsg lecal products, zggufgyt to be still not developing rapidly and there are seveggh
é?gﬁﬁg@%ﬁ‘@&fﬁ’f%&fﬁ?ﬁ%%%ﬁiﬁ HbH & pack8ding, product ident]i)tg that has not Bech--- 2 (online)

I:doi.org/10.21009/JPMM.004.2.1
systematically recorded, the lack of a promotional budget, and no less important product marketing

systems that are still conventional (offline marketing). This is why local products of the Segara Jaya
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